
Firstly an apology, it has been longer than it should have been since

the last newsletter, but it has been a hectic second half of the year

with a lot happening on the policy and anti-piracy fronts, and a

whole year’s worth of conferences to fit into just 5 months.  Hectic,

but fulfilling, and I believe a lot of good work done in that period too.

You will find more details in the coming pages but let me highlight a

few points.
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So what are the big takeaways? Well

the fight against video piracy

continues to gain momentum. What

is clearer to me more than ever is

that our efforts are working.  Those

who think that piracy is an act of

God about which nothing can be

done are wrong.  It is an act of

human theft and we can and we are

doing a lot about it.  



On November 4, AVIA published a Governance Framework for Online Curated Content

Services.  This is the culmination of a lot of work over the year amongst our members to

give a clear and coherent position on what role we see regulation playing in the future

of VOD streaming services.  It is our desire to work with governments to discuss these

issues for the benefit of consumers and for the growth of the industry, which thereby

benefits local economies.  What is clear is that a heavy handed approach could do

untold damage to the industry and would not reflect what consumers want, which is

clear sign-posting of content and control of content choices.  Our research shows that

80% of consumers would cancel or reduce their subscriptions, or pirate, in the face of

content censorship.

The important work of the Premium Video

Advertising Committee continues, providing

alignment for a sector that has been hit

particularly hard by COVID. Anyone who is

interested in  supporting the role of advertising for

streaming services and who is not already

attending these meetings, please let us know.  We

are defining the benefits and differences of

premium video services, and looking to work

together on issues such as viewability, brand safety,

ad fraud and measurement, in addition to content

categorization and advocacy to media agencies.

And finally, we have had a strong series of conferences and seminars, and even seen

the first physical gatherings for our industry since March in Hong Kong and Singapore.

The Asia Video Summit received great reviews and feedback, the production values

were as good as we could make them, and most importantly there were some great

conversations and panels.

So we look forward to 2021.  We are optimistic that with vaccines coming, we will see

normality return.  Exactly when is the big unknown though, as is what normal will look

like post COVID.  Whatever it may be, we hope for your continued support so we can

continue and grow the cross industry efforts which impact us all.  In the meantime,

have a relaxing holiday season and see you in 2021.

We are not about to declare victory and stand down - far from it - but we are seeing

greater government awareness, more effective site blocking and declines in piracy

levels.  We continue to be underfunded, so with more resources, even more would be

achieved.  I encourage everyone who has IP to protect, and a stake in the health of the

ecosystem, to support AVIA and to support CAP.

Louis Boswell
CEO



Louis Boswell, CEO of AVIA, commented, “The board of AVIA and I would like to extend our

sincere gratitude to Joe Welch for the last four years of his leadership, a period which has

seen the reinvention of the industry association.  It has been my great pleasure working with

Joe to ensure that AVIA is clear in its mission and purpose to represent the video industry

across all our common concerns.  Equally, I am now looking forward to building on that

legacy with Clément and to take AVIA to greater success in creating the strong and stable

foundations required for our members to grow and prosper.  The range of business that

Clément is responsible for, together with his personal commitment to make time to support

our entire industry, gives me great confidence in the future.”

The new board members are Ryan Shiotani, Senior Vice President & General Manager, South

& Southeast Asia, and Tony Qiu, SVP & GM East and South East Asia and Head of Global

Location Based Entertainment Business, who join from BBC Studios and Discovery

Communications respectively.  Meanwhile Maria Yolanda C. Crisanto, Chief Sustainability

Officer, SVP and Head of Corporate Communications Group of Globe Telecom Inc. and

Ongard Prapakamol, Chief Media Officer from True Corporation also join the AVIA board for

the first time.

Following the recent Annual General Meeting, four new members have joined the Board of
AVIA and a new Chairman has been elected.   The new Chairman and board members are

from across the spectrum of the video industry, both geographically and functionally, and

include heads of content companies as well as telecommunications leaders.  

NEW  BOARD

Clément Schwebig, WarnerMedia

The AVIA board will be led by a new Chairman with the election of Clément Schwebig, Head

of WarnerMedia for India, Southeast Asia and Korea, who takes over from Joe Welch, Vice
President, Global Public Policy, Asia Pacific, The Walt Disney Company.

Addressing the subject of taking over the board chairmanship, Schwebig said: “WarnerMedia

has had a long history with AVIA and I’m enormously proud to continue this relationship as

Chair. I’m looking forward to working closely with Louis and the rest of the Board to represent

the interests of all our members. In this time of change and uncertainty, we have a clear

agenda to further the best interests and growth of the video industry in Asia Pacific.”



This year’s Policy Roundtable, held under COVID-19 restrictions, virtually

brought together regulators from 10 markets, as well as our members.

Whilst we would obviously prefer to meet in person, holding a virtual

event did at least allow us to benefit from extensive input from regulators

globally who might otherwise not have been able to travel. We heard how

regulators are looking at distinguishing Online Curated Content (OCC)
regulations from legacy pay TV regulations and we heard from members

that the biggest threat to the pay TV industry is not the OCC industry but

rather piracy. Indeed the pay TV industry sees the OCC as partners to work

with, rather than competitors.

One of the key highlights from the Roundtable was the launch of AVIA’s

Governance Framework for OCC.  The Framework, which AVIA put

together after close consultation with our members, proposes various

industry actions that include robust systems of control by way of parental

control features, program ratings, advisories, and consumer feedback

mechanisms.  It also proposes a notification process overseen by the

regulator to ensure accountability, and formal industry-regulator

consultations to continue to improve the framework. 

As we have previously highlighted, OCC services are online video

streaming services which offer a fully curated content catalogue. Their

unique characteristics distinguish them from other online video services,

such as social media and user-generated content, as well as pay TV and

broadcast TV.  They are operated by professional media companies, and

have suitable technology at their disposal to more effectively ensure

controls and take responsibility for the content they distribute. They

empower consumers to safely view the professional content they select

whenever, wherever and on whichever device they choose.  

John Medeiros
CHIEF  POL ICY  OFF ICER

Policy Roundtable

Engaging with
Governments

and Regulators
to foster

understanding
and support for
the professional

video industry in
Asia

PO L I C Y  MAT T ER S



Before putting together the

Governance Framework, AVIA

undertook some research with

YouGov to better understand the

needs and drivers of consumers in 5

key Asian markets.  The survey found

that consumers have a high

expectation (62%) that OCC service

providers curate their content well

with ratings and advisories, but an
even higher expectation (77%) that

final content control is put in

consumers’ hands. 

A large preponderance of consumers

(77%) also believed parental controls or

content filters are an important attribute

of OCC services.  However, the most

interesting output from the survey

focused on consumer expectations for

access to the content they seek.   The

survey found that in reaction to

government censorship, 80% of
streaming viewer customers would

revert to piracy, cancellation or reduction

of their use of legal services.  

The new Governance Framework is designed to meet these consumer expectations, encourage growth of

the OCC sector, and ensure the progressive adoption of higher standards by a greater number of curated

service operators. Within its provisions, the framework proposes various industry actions that include

robust systems of control by way of parental control features, program ratings, advisories, and consumer

feedback mechanisms.  It also proposes a notification process overseen by the regulator to ensure

accountability, and formal industry-regulator consultations to continue to improve the framework. An

effective governance framework, rather than heavy regulation, is therefore critical for this dynamic sector,

providing an accountable framework for legal content consumption.

Meanwhile, voluntary industry content codes have

also been released in India and Taiwan, helping

drive a broad regional consensus on guiding

principles for the industry. Going forward AVIA will

continue to promote these principles and the

Governance Framework in the spirit of continued

dialogue and engagement between industry, and

government.   This advocacy continued right after

the Roundtable, as AVIA presented the

Governance Framework at an OTT conference in

Bangkok, jointly organised by the National
Broadcasting and Telecommunications
Commission. 

Clare Bloomfield, AVIA, speaking at the the NBTC conference



There has never been a time that we need to work together more than now . As legal streaming services

have grown in accessibility and popularity, the threat posed by streaming  piracy in the Asia Pacific

region has also grown and evolved. Using the Philippines as an example, as subscription VOD revenues

have grown since 2016, the consumption of streaming piracy has increased at almost equal  levels.

Media Partners Asia have estimated revenue losses of in excess of USD$120 million this year alone,

impacting not just international but also homegrown platforms.

Neil Gane

P I RACY   K I L L S  I N DUS TR Y

Piracy used to be seen by many in our industry as just a ‘cost of doing business’ - a loss variable that had

to be factored into a P & L. However, with streaming piracy now a direct competitor to our industry,

investing in anti-piracy measures should become the new ‘cost of doing business’.  We remain grateful

to CAP steering committee members for their continued financial support and for becoming part of the

tiered membership structure in 2021. We would also very much welcome other AVIA members to be

part of the growing team in Southeast Asia who are determined to promote and protect our industry.

Between 2004 and 2014, the business models and the technical modes of delivery of torrent sites,

piracy linking sites and cyber-lockers were very different from the business models and technical

delivery processes of legal services available during that decade. Today, both the technical delivery

modes and the business models (whether subscription or advertising models) are essentially the same.

Online piracy has become a direct competitor to legal services.

In September, CAP was a speaker at the UK-ASEAN IP Enforcement Webinar, organised by the

UKIPO, which was attended by over 140 government officials from the ten ASEAN countries. CAP’s topic

of discussion was the efficacy of administrative site blocking in the Southeast Asian region and why

it needs to become a universally regulated anti-piracy tool.

On 5th November CAP hosted the State of Piracy Summit which was well attended with over 160

attendees. This virtual event was followed on 6th November by the invitation only Sports Piracy
Roundtable where we had over 50 attendees from a range of sports bodies. 

GENERAL  MANAGER  -  CAP

G O V E R N M E N T  A N D  I N D U S T R Y  E N G A G E M E N T

During the Asia Video Summit virtual event, we

were able to award the AVIA "Distinguished
Achievement Award 2020" to Director General

Semuel Abijani of KOMINFO for Indonesia’s

outstanding success working alongside CAP, with

their rolling site blocking campaign. 

In December CAP will be speaking at the USPTO Virtual Judicial Roundtable attended by designated

IP and  economic/commercial judges from Indonesia, Malaysia, Philippines, Thailand, Laos, Myanmar,

Cambodia, Singapore, Vietnam, Brunei and Hong Kong. Again CAP’s topic of discussion will include the

efficacy of administrative site blocking in the Southeast Asian region.

Pictured left to right: Louis Boswell, Neil Gane with DG Semuel Abijani 



CAP  estimates  that  the  three  major  crime  groups  ( Indoxxi ,  Bioskoperin  and  LK21 )  profit ing  from

online  piracy ,  control  an  estimated  70% of  online  piracy  services  in  Indonesia .  At  their  peak  in

January  2019 ,  indoXXi  commanded  an  estimated  44 .1  mill ion  viewers  per  month ,   LK21  8 .7  mill ion

viewers  per  month  and  Bioskoperin  0 .5  mill ion  viewers  per  month .   IndoXXi  also  controls  a  very

large  percentage  of  the  i l l icit  online  gambling  in  the  country  as  well .  

In  January ,  indoXXI  (previously  the  750th  most  popular  site  in  the  world )  closed  down ,  after  its ’

sites  were  continually  blocked  in  tandem  with  strong  government  rhetoric  with  the  Vice

President  call ing  for  the  arrest  and  prosecution  of  indoXXi  owners .  This  was  fol lowed  by  the

November  arrest  of  the  owner  of  LK21  by  the  Police  Cybercrime  Unit ,  fol lowing  a  criminal

complaint  from  a  member  of  the  Video  Coalit ion  of  Indonesia  (VCI )  .  

CAP  continues  to  use  its  data-portal  to  derive  usable  metrics  of  piracy  levels  around  the  region

and  measure  the  impact  of  our  anti-piracy  strategies .   By  way  of  example ,  we  can  extrapolate  from

the  data  trends  that  Indonesian  piracy  levels  in  August  of  last  year  used  to  be  similar  to  Vietnam ’s

current  levels  of  piracy .   As  we  continue  our  long  running  roll ing  site  blocking  campaign ,

Indonesia  now  ranks  as  the  lowest  in  the  region ,  and  the  gap  with  other  countries  is  widening .

Malaysia ,  with  its  ongoing  roll ing  site  blocking ,  is  also  beginning  to  show  a  longer  term  downward

trend ,  and  is  currently  the  second  lowest  ranked  country  for  website  piracy  regionally .

We  remain  confident  that  Indonesia  and  Malaysia will  rise  to  become  market leaders  in  video  IP

protection  in  Southeast  Asia  as  a  result  of  their  roll ing  site  blocking  strategies .  We  are  also

confident  that  other  countries  in  Southeast  Asia  will  take  note  and  follow  suit ,  boosting  the

growth  of  local  and  international  content  services  in  the  region .  

INDONESIA

SITE BLOCKING

We  are  already  seeing  this  in  the  Philippines.  In  addition  to  Senate  Bill  # 497  (the  ‘Online

Infringement  Act ’ ) ,  in  late  October  the  IPOPHL  announced  amendments  to  the  Intellectual
Property (IP) Code of 1998  which  will  include  fast-tracked  and  ‘roll ing ’  site  blocking  regulations .

Under  the  working  draft  amendments  targeted  to  be  submitted  to  Congress  in  late  2020 ,  IPOPHL

would  receive  and  process  blocking  requests  which  are  then  immediately  issued  by  the  National

Telecommunications  Commission  (NTC) .   As  part  of  the  forthcoming  piracy  website  ‘monitoring ’

process ,  IPOPHL  have  requested  to  formalise  an  MOU  with  CAP  to  assist  with  both  training  and

monitoring  of  piracy  sites  util ising  the  CAP  data-analysis  portal .



In August and September, CAP provided a number of written submissions and participated in IPO

Philippines’ (IPOPHL) virtual consultation on the “MOU between Online Platforms and Rights Holders”  -

an initiative supported by the UKIPO Prosperity Fund ASEAN Economic Programme. The proposed

Philippine MOU is based on the 2016 Brussels “MOU on the sale of counterfeit goods via the internet" to

which 26 global ecommerce platforms (incl Facebook), associations, and brand owners are signatories. The

IPOPHL MOU is yet to be finalised. As of October CAP has been referring accounts selling ISD app

subscriptions to Lazada. Lazada has agreed to remove these links. 

In December 2019 , beIN Sports and CAP undertook an investigation into

streamingcheap and its ’ associated applications . Streamingcheap replaced many of

the sources that had previously been provided by the Sakkarinsai network that was

shut down in December 2018 following investigations by beIN Sports , CAP and the

Premier League .  The owner/operator of streamingcheap was also identified . Having

identified the streamingcheap network , True Visions were then able to identify

further associated applications that were using streamingcheap as the content

source .

SINGAPORE      

THAILAND

On 21st October , the Department of Special Investigations (DSI)  undertook simultaneous raids in

six physical locations in Bangkok , Nonthaburi , Chiang Mai , Phitsanulok . Over 50 officers took part in

the multiple raids with a focus on both copyright violations as well as illegal gambling . Websites

closed down as a result of the enforcement included : streamingcheap , goalclub .tv , doofix .tv , and

fintv .online ;  and applications closed down included momo app (formerly BigApp), ufoiptv .com ,

xtream4k .com , iptvhero .com , hdyplay .tv , doohdbox .com and kingiptv .com .  

It is anticipated that 2021 will finally see amendments to the Singapore
Copyright Act which will include criminalising the sale and distribution of ISDs

and associated illicit applications , allowing for a workable enforcement strategy .

We still await smoke-signals for a date of the Bill ’s first reading in Parliament . However during the

intervening period , we have submitted a number of submissions to the Ministry of Law , including

procedural changes to increase the time-efficiency of the Copyright Act ’s site blocking remedy . The

current procedural time-frame is way too lengthy especially in the context of live sports piracy . 

The DSI publicly stated that the combined websites alone generated more than 1 ,200 ,000 visits of

over 30 minutes monthly . The DSI also estimated the damage to the local and international content

industry at USD$6 .5 million per month . The formal complainants in this DSI operation were True
Visions and the MPAA . CAP continues to provide the DSI with prosecution support for the 2019

Sakkarinsai criminal case .

I N T E R M E D I A R Y  E N G A G E M E N T

A V I A  -  G O O G L E  A N T I - P I R A C Y  F O R U M S
The objective of the AVIA-Google Anti-Piracy Forums is to convene constructive discussions how technology

can be efficiently and cost effectively used to make a real impact in disrupting the piracy ecosystem thus

allowing consumers to make informed and safer decisions as to how they consume commercial content.

This year we have convened two anti-piracy forums and a Copyright Removal Workshop -  which provided

clarity on how AVIA members can more effectively use the suite of Google’s copyright management tools.

This year (despite the many challenges) has demonstrated that effective strategies can be put in place

which disrupt and curb streaming piracy. There remains much work to be done, some of which has been

stymied by the pandemic, but we foresee 2021 as an opportunity for CAP to build on the significant

momentum we have already achieved.

C O N C L U S I O N



And as more broadcasters embrace change and adapt the models of streaming,

the old adage of “Content is King” continues to ring true, as content is what

drives people to platforms, and collaboration too becomes key between content

providers and producers.  And in the pay TV world, this collaboration extends to

streamers and partners as well. There was also a tone of optimism across both

free and pay TV, with our panel of industry leaders agreeing that both platforms

still have a role to play despite an increasingly fragmented and diversified media

landscape.

A leading
resource of
intelligence

and
information on

trends and
developments
in the video
industry in

Asia, through
publications,
newsletters,
committees

and
conferences 

The Summit opened with a macro-economic update from S&P Global Ratings’

Managing Director and Chief Economist, Shaun Roache, who remained upbeat

about the economy and how the potential of an early vaccine for COVID-19

could bring recovery forward, with less permanent damage. However, it would

take time for economic activity to resurrect, “A dimmer switch rather than a flick

of the switch”, commented Roache. 

I N S I GH T  AS I A  

AVIA closed the year on a high

note with its biggest turnout yet

for the Asia Video Summit, behind

a backdrop of  COVID, content,

collaboration and community.

This year’s summit was attended

by over 1000 delegates globally

and featured the industry’s first

hybrid event, with live gatherings

in both Hong Kong and

Singapore. 

0

Left to right: John Dykes, Fox, Louis Boswell, Shaun Roache, S&P Global

Data was the big focus in the world of Premium Advertising. Mitch Waters, SVP

of South-East Asia, Australia and New Zealand, The Trade Desk, shared the need

to showcase the true scale of consumption, and to have transparent access to

data and information, which requires a lot of trust, collaboration and partnership

from both the buy and sell sides, to get to programmatic faster. 

However, despite all the innovation, technology and data at

hand, Tom Keaveny, Chief Innovation & Information Officer,

beIN Media Group, summed it up best at his closing panel,

“It’s not old media or new media … it needs to be all media.

Great content … will always find its value and the ones who

can curate it, treat it, market it and price it the best, will be

the ultimate winners.”

Pictured on left: Louis Boswell with Tom Keaveny, beIN Media Group



Meanwhile, our delegates in Singapore enjoyed a spot of

lunch where the studio was based.  Some of them even

managed to catch some of the action live with a short

tour of the facilities to look at how the entire event was

being put together. 

AVIA also hosted two market focused events this year, Thailand in View, and the Future of Video India.

With the improved situation back in November in Hong Kong

and Singapore, AVIA took the opportunity to host a small

number of less than 50 delegates in both cities for a spot of

cocktails and a luncheon during AVS this year. 

Conferences and Seminars

At this year’s Thailand in View conference, the media industry remained extremely positive, seeing much

opportunity for growth in the video industry despite pressures from piracy and challenges in advertising. 

However, challenges still remain and there is much work to be done in the area of measurement. But Greg

Armshaw, Head of Media, Brightcove, ended the conference on a positive note, “There’s definitely

opportunities for growth…clearly we are not at the reach situation yet…but it is growing very quickly.” 

THE HYBRID BIT

Our guests in Hong Kong took in the beautiful skyline of

Hong Kong at Causeway Bay over an evening of cocktails and

chatter after catching some of the sessions on screen.

Suffice to say, the hybrid events were a welcome change

for all of our guests who took the time to join us. Many

appreciated the opportunity to finally connect with

industry friends and colleagues again after the long time

away. 



An opportunity that the satellite industry also

identified was the role female leadership could play

in fostering greater change for the sector. At this

year’s Women in Satellite panel, discussions centered

around the importance of diversity to be part of the

policy dialogue for the Information and

Communication Technology sector, to show that the

industry was supporting gender equality and bridging

the gender divide. 

This year's conference highlighted the resilience of the satellite industry and the key role it will continue to

have in this age of connectivity. At the opening Asia Pacific Thought Leaders’ Panel, Terry Bleakley, Regional

VP, Asia Pacific, Intelsat, shared that the resilience of Intelsat’s business was having a diversified portfolio.

Through crossing many verticals across the markets they served, a downturn in one business saw an upturn

in another

AVIA held its annual Satellite Industry Forum (SIF) as a virtual conference, from 24 – 25 September, which

allowed for truly global participation with delegates from around the world in attendance.  The event also

saw over 100 new companies register to be part of the two-day discussions on Video in the Satellite World.

I N S I GH T  AS I A  

Clockwise from left: Anita Bernie, KISPE Space, Aarti Holla-Maini, ESOA, 
 Nicole Robinson, SES, Tina Ghataore, Mynaric

And at the Future of Video India, we saw that the country was on a path to rebound, and that television is

still very much the glue that keeps the Indian household together, coining a new phrase at the conference,

"If Content is King, then TV is still very much the Queen of the Household." And this love for content is what

has driven the growth of the streaming platforms.

However, with over 30 OTT platforms India, this also creates challenges on the technology front. “This is

going to change the way content is consumed…produced…and offered to the consumers across the

platforms,” added Manish Verma, Head of Technology, SonyLIV. And wrapping up with the view of who

rules in India, Chiranjeev Singh, Head of Marketing, APAC, MediaKind, said, “At the end of the day, the

consumer is the king…we still need to build quality content, and make sure it is delivered with the best

experience to the consumer.”



MEMBERS '  V I EWS

Content & Service Piracy – Whack-a-Mole or a
Collaborative Game of Cat and Mouse?

by TIM PEARSON, Senior Product Marketing Director, NAGRA

Consumers hunt down content that they’ve had

recommended to them via social media, influencer

videos or referrals at a pace that would put Sherlock

Holmes to shame. But this voracious hunt for content

has also changed the dynamic in the industry – from

long-term relationships with operators to increasingly

short-term relationships with content providers such

as new entrants like Disney+ and HBO Max alongside

their traditional foes Netflix, Amazon Prime and pay-

TV operators. To a number of consumer segments

within the market, if the content they want is no

longer available as part of their current subscription,

they terminate and take out a new subscription with

someone who can offer the content. This subscription

economy has made consumers far more transient as

they pursue their quest for the latest content.

But to paint a picture that shows consumers subscribing to multiple services is to project a false summit.

The challenge is that subscription fatigue is a growing problem. Whilst there is projected to be steady

growth of SVOD subscriptions over the next 5 years across the APAC region, Omdia research finds that

most households are unlikely to have more than three subscriptions at any one time, indicating a limit to

the level to which they’re willing to invest. Now, monetisation models aside - with targeted advertising a

likely victor, this increasing view that content ‘should be free’ is driving consumers to search out illicit

means of accessing their favourite content and, some of the illicit sites they discover can be surprisingly

convincing.

 

So, is the industry doomed or is there a way that it can collectively fight back?

Today’s content landscape is unlike any that has ever been seen before.  

For some time now, a number of vendors such as NAGRA have offered comprehensive anti-piracy

solutions designed to target illicit use of content by an operator’s consumers. With recent advances in

AI/ML, these tools can offer a comprehensive level of protection to pay-TV operators and content owners

looking to secure their boundaries against leaks. When combined with watermarking, and leading-edge

technologies such as IP-blocking, the solution becomes even more compelling with impressive results.

https://www.linkedin.com/pulse/rise-multi-subscription-households-asia-pacific-tony-gunnarsson/?articleId=6669544311241220096


Such industry-wide collaboration is key to tackling some of the larger piracy challenges faced today. To

provide another example, a cross-industry coalition of La Liga, the DFL, Nordic Content Protection, NAGRA

and the Alliance for Creativity and Entertainment (ACE) were recently successful in filing a criminal

complaint with the Spanish National Police against a major international piracy ring who were providing

access to over 2m paying users with over 40,000 video channels and associated video-on-demand content

that spanned a wide range of channels, sports events, films and documentary series. This collaborative

effort shared insight, intelligence and legal expertise that created a dossier of evidence that allowed the

Spanish National Police to raid the HQ of the pirates in Barcelona during June 2020. Over 50 servers were

shut down across Europe as the service was dismantled resulting in a termination of services in many

countries. Commenting on the coalition’s success and the key role such collaboration plays, Melcior Soler,

Audiovisual Director at LaLiga said, “Piracy is a global problem and it’s critical for the industry as a whole to

come together to fight it, share knowledge and leverage key partnerships and anti-piracy technologies to

preserve high-quality content for our fans.”

However, there are a group of pirates that need a far more tactical approach. This group have sophisticated

tools and technologies and approach piracy more as organised crime than their consumer counterparts

hellbent on getting access to the latest episode of Game of Thrones. Therefore, a far more collaborative

and strategic game of data-driven cat and mouse is required.

This approach takes the anti-piracy services discussed above as a baseline alongside comprehensive

investigations, tracing, intelligence and data analytical capabilities to identify the depth and breadth of the

piracy problem alongside its geographical spread to identify the main sources of piracy and eventually

neutralize them, as content and service piracy does not recognise international boundaries. 

In some situations where it is not possible to ‘hack the hackers’ to disrupt pirate services, tools such as

website blocking, IP-blocking and DNS redirection are required with the sole aim of preventing viewers

accessing video content offered by rogue providers.   

To illustrate this, the English Premier League have some of the most valuable sports rights in the world and

NAGRA has been working with them in Singapore since 2018 for judicial blocking measures against pirate

apps and websites. The approach has been successful in a market that is both commercially significant and

often used as a reference for the region.

Content and Service Piracy has and will continue to be a major issue for content owners and operators alike

and current trends suggest this has been heightened further by the recent COVID-19 outbreak.  It is

therefore through continued industry collaboration, new anti-piracy solutions and increased alignment of

regulators around the world that illegal content distribution can be tackled, terminated and convictions

secured.

As collaboration evolves to meet the needs of the industry from a regulatory

perspective, broadcasters, operators and content providers must ensure they

have a comprehensive anti-piracy strategy in place that enables them to

protect the value of their product, but also contribute to the industry’s

understanding of the piracy problem to drive concrete actions that have a

positive business impact, bringing consumers back into the legitimate fold. 

Content & Service Piracy – Whack-a-Mole or a
Collaborative Game of Cat and Mouse?

Tim Pearson, NAGRA



The Committee structure of for members to gather

around specific industry issues and it  gives everyone a

voice on the subject .   

Contact Us:

Piracy Over The Top                 29 March 

OTT Virtual Summit                  30 - 31 March

Future of Video India               29 April

Philippines in View                   18 May
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Member Reports:

2021 Event Dates:

AVIA is only as strong as its members.  We want to appeal to all parts of the video ecosystem and we

are delighted that in the last quarter we have been joined by the following companies:

The following member reports are now available on avia .org .  Please register at our website for a

copy .

New Members:

We want to hear from you.  Please get in touch and let us know what you think:

Satellite Industry Forum            8 June 

Vietnam in View                          8 September

Policy Roundtable                       8 November

Asia Video Summit                      9 - 11 November 

We hope to see all of you soon at our upcoming events:
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