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We  spend a lot of time talking about disruption in our industry.   But that seems

irrelevant compared to the disruption COVID-19 is wreaking on the whole

world.   First and foremost our best wishes go out to all of our members and their

families and we hope everyone practices the measurements our governments are

enacting and stays safe. 

 

The positives of these strange times is that we are seeing huge content

consumption on both linear and streaming services.    Unfortunately that is not

being monetised in equal measure and even worse is that it is all content

consumption that is growing, pirated content included.   It was sad to see the

demise of Hooq this month and in my mind it is unequivocal that if piracy were

more under control, they would still be here today.

 

While we may have had to postpone our events for the first half of the year, there

has been no let-up in industry focused engagements and activities at AVIA.    But

you won’t all be aware of it all so this newsletter is a great way of casting light on it.

 

We have been lobbying governments to ensure that our services stay on air and are

spared from lockdowns.    We are engaging with the NCC in Taiwan on their

Whitepaper for Broadcasting and similarly Kominfo in Indonesia about the need to

distinguish online curated content (OCC) within the scope of broader OTT.  We have

seen significant success in the battles against piracy in Indonesia and are building

new tools for the Cap Steering Committee to measure levels of online piracy.

Meanwhile, the new Interactive Advertising Committee is taking shape.
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In Singapore, the situation is a little different given the

size of the international broadcasting business that

emanates from here in addition to the domestic focused

services.   We have been engaging the government to

make sure it is all deemed critical, and the relatively

small number of engineers required to keep

international services running will be allowed to

continue working their shifts and allowed to access their

facilities.   Given some of these services playout from

commercial buildings, it is far from clear that without

our engagement, channels that go to hundreds of

millions of households all around the region and indeed

the world could stay on air.   And we are not out of the

woods yet, but the engagement has been constructive

and thoughtful, and we know our message is being

heard.   We are engaged similarly with the HK SAR
Government who have their lists of essential facilities but

are keen to cross check with us. 

 

In times of self-distancing and staying at home, our industry plays a crucial role in informing and

entertaining.  Long may that be recognised and understood.

 

Over the last two weeks, AVIA has been engaged in an unusually urgent bit of government engagement. 

While different measures to thwart the coronavirus have been adopted by different countries, the ratchet is

only going one direction as on a daily basis we see new rules on social distancing, public gatherings and

advisories to work from home.   On March 18, Malaysia went into a nationwide lockdown.   In doing so, the

authorities clearly exempted broadcasting as an essential service and hence Astro and TM’s Unifi have
kept operating and indeed lifted Malaysian spirits with free offerings. 
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We   have   fully  migrated  to  our  new  website  and

domain ,  www .avia .org .  All  new  user  registrations

are  now  automated .  Please  register  with  us  on  the

website  for  full  access  to  our  reports  and  regulatory

policies .   We  are  also  adding  member  resources  to

our  download  centre .  Let  us  know  i f  you  have  a

report  you 'd  l ike  to  share .

A V I A . O R G

One key goal we are setting ourselves for 2020 is

to hear more from women in our industry.    We

held an industry dialogue last year to discuss this

issue and it is clear that while women are well

represented in the video industry, it is very male

at the top, and by and large women are more

likely to decline speaking invitations than

men.    We need to rectify this and when our

events get back underway (they will!) we need to

enlist your help to make that happen.    Please

identify willing female speakers in your

organisations and work with us to give them a

voice.

https://avia.org/


In December, AVIA submitted a response to the draft proposal on OCC

regulation by Taiwan’s National Communications Commission (NCC)
covering the issues of licensing of online curated video platforms, self-

regulation for curated video platforms and local content requirements.

AVIA’s submission included a suggestion for development of a self-

regulatory alternative specific to the Taiwan environment, that can

thereby reinforce a light touch-approach. The NCC followed up with

release of a White Paper on Broadcasting in February, including topics

of privacy and content on OTT websites. AVIA will be renewing its

dialogue with the NCC again, either through a submission or meetings in

Taiwan.

Similarly, the Pakistan Electronic Media Regulatory Authority (PEMRA)
in Pakistan published a draft consultation that called for imposition of

strict regulations on unconventional applications and services, including

OCC platforms.  PEMRA’s stated goal is to restore the playing field for

traditional broadcasters; its approach risks killing the legitimate online

content industry and boosting piracy. AVIA’s submission advocated for a

more open approach by embracing international best practices and

avoiding heavy licensing requirements. 

John Medeiros
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As the new year begins, the Regulatory and Anti-Piracy Committee at
AVIA has continued its engagement with Asian governments regarding a

plethora of issues. The last quarter saw AVIA focused on submitting

responses across several governments, addressing topics including the

regulation of online curated content (OCC), the USTR Special 301
Submission on IP protection, and other issues.

Engaging with
Governments

and Regulators
to foster

understanding
and support for
the professional

video industry in
Asia
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AVIA answered a call from the Indonesian Ministry of

Communications and Information Technology (Kominfo), which

sought comment (with a one-week deadline) on a draft

implementing regulation on OCC services.     AVIA did a quick-

turnaround submission, making several suggestions for

improvements in Kominfo’s proposed approaches.   The draft

regulation implements rules that were signed last year by

President Jokowi – but curiously the draft seeks to reverse some

of the approaches in last year’s decree – specifically by calling

for licensing of services that want to be allowed to process

Indonesians' data offshore.   (Last year, the decree said

companies would be able freely to do offshore processing.)   

AVIA asked for a return to the less-constraining 2019 approach. 

We also called for separate rules distinguishing OCC services,

which is curated by responsible media companies, from other

online content, which is not.

The Authority for Broadcasting and Electronic Information
(ABEI) is in charge of the draft, but that agency has a new

Director General (Mr. Luu Dinh Phuc) who has no experience

in the television or OTT business. ABEI officials say the draft is

being shelved, especially as almost all of MIC’s resources now are

mobilized for the fight against Covid-19 which is expected to last

at least for the next couple of months. This provides a bit of

breathing room, during which AVIA and our members can

rethink our current strategies.

Going forward, AVIA will be

conducting its triennial regulatory

survey on Pay-TV and OCC policies
in Asia, which was last conducted in

2017. It is hoped that the necessary

resources can be found to include a

few new markets in the 2020
survey.  With respect to Europe, in

light of Brexit we plan to extend our

coverage to include the EU as a

separate entity alongside the UK (as

the EU Audiovisual Media Services

directive will no longer cover the

UK, but will cover 27 other European

markets.) 

AVIA also made its annual submission to the United States Trade
Representative (USTR) on Asian countries on the IP Watch List. 

 Our submission this year included China, Hong Kong, Indonesia,
Philippines, Singapore, Taiwan, Thailand and Vietnam. AVIA 

 addressed the issue of tackling online piracy and continued to

stress the growing challenge seen in the expansion of the

ecosystem of illicit streaming devices and apps.

Regarding amendment and extension (to OCC services) of

Decree 6 in Vietnam, Deputy Prime Minister Vu Duc Dam

instructed the Ministry of Information and Communications

(MIC) to rework the draft by devising a new approach to regulate

new technologies and services. 

Unfortunately, the spread of the

COVID-19 epidemic in Asia has made

everyone’s work more challenging, and

AVIA is not exempt.   Our staff cannot

visit several Asian markets currently,

and some of our dialogues have had to

be postponed.  Like everyone else in

Asia, we earnestly hope that current

stringent control efforts in many

countries will have a positive effect,

and allow full resumption of our work.   

In Singapore, as part of its efforts to

induce a healthier diet for

Singaporeans, the  Health
Promotion Board (HPB) is planning

to ban all advertising for overly

sugary drinks in all media, including

international channels broadcasting

in Singapore. AVIA recommended

the HPB to make an exemption for

multi-regional channels that also

broadcast in nearby countries

because a ban would be cost-

intensive for broadcasters and result

in negative effects on the

advertising market.  The HPB seems

unlikely to accept this view; it

expects drink manufacturers to

reformulate their products.    With a

lower sugar content, the drinks

would be able to advertise, resulting

in a win-win situation.



Neil Gane
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The numbers above are alarming to say the least but they do give a clear sense of the size and scale of

the problem.   They also put into stark relief the fact that while money is flowing down the drain, as an

industry we invest nowhere near enough in stemming the tide.  Piracy is not invincible and with more

investment the results could be dramatic. 

 

With the limited resources at CAP’s disposal we continue to see genuine, meaningful results.   This has

been particularly true in Indonesia over the last quarter.    Working with the AVIA formed Video
Coalition of Indonesia (VCI), we have caused the blocking of 1,800 piracy sites and over New Year

caused indoXXi, the biggest piracy network in the country, to become the number one trending topic

on social and mainstream media, prompting government attention and then the official closure of
indoXXi.

GENERAL  MANAGER  -  CAP



In Thailand the site blocking

process is less than efficient with

non-specific blocking orders

allowing ISPs to, in effect, flout the

process. An effective site blocking

process is sorely needed with

Thailand’s online piracy levels still

at an egregious level. A February

YouGov survey found that 43% of

Thai consumers use an ISD and 53%

of Thai consumers access piracy

streaming or torrent websites. CAP

is working with True Visions to

engage with the Ministry of Digital

Economy to encourage the adoption

of minor changes in enforcement

protocol, which should result in a

workable site blocking mechanism.  

In Singapore, on behalf of five

AVIA members, CAP will shortly

be filing a judicial site blocking

action against 9 popular piracy

streaming websites and 24

domains associated with 6 illicit

applications.

In the Philippines, CAP is working

alongside other members of the

Video Coalition of the

Philippines (VCOP) to engage

with IPO Philippines towards the

adoption of an administrative site

blocking protocol. The VCOP,

which includes the two major

telecommunication companies

Globe and PLDT/Smart, recently

met with IPOPHIL to discuss the

inclusion of site blocking within

the Copyright Amendment Bill as

well as an administrative

copyright site blocking protocol

becoming a working protocol

agreed by the 12 agencies that

make up the National Committee

on Intellectual property Rights

(NCIPR).

 DATA ANALYSIS PORTAL

CAP is also working alongside steering committee member  White Bullet  in rolling out an  Advertising

Demonetisation Program  in a number of targeted countries in Southeast Asia including the Philippines. CAP/White

Bullet met with the  UKIPO  to outline this concept program which would essentially add efficiency and robustness

to Infringing Website List protocols by allowing ad exchanges to undertake real-time lookups.

Being able to measure the levels of

online piracy remains key, allowing

us to better understand the

landscape of the market as well as

understand the impact our anti-

piracy activities have in-country.

CAP is currently building a platform

to monitor the pirate trends in

countries where we are blocking

websites. The top 10k sites by

country Alexa ranking is being

mapped fortnightly which will allow

us to dynamically chart sites

popularity and reach to look at

impact activities our anti-piracy

efforts have had over time.

In addition to site blocking and enforcement there are a number of

other  effective and proven strategies  which CAP continues to address

on a country-by-country basis:       

Working alongside  e-market platforms  and  social media

sites  where  ISDs  are commonly traded, as well as disrupting  illicit

commercial transactions at the point of sale.

     

In collaboration between government and industry, maintain

an  Infringing Website List (IWL)  to ensure that advertising networks

do not place advertisements on known egregious piracy websites thus

drying up their primary source of illicit revenue.

     

Consumer engagement  to make consumers aware of the illegality of

their actions as well as the very real risks they face from malware  when

accessing content theft sites or using illicit applications.
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Interactive Advertising Committee

AVIA’s newest committee is the Interactive Advertising Committee.   As

the internet continues to grow in importance in delivering video, the

business models that support these services remain centred primarily

around subscription and advertising.   And while streaming services can

make their own choices about subscription pricing, that is not so for

advertising pricing.

For advertisers, FTA TV, Pay TV, Cinema all offered distinct opportunities,

and were priced accordingly.  Video delivered over the internet needs to

develop similar distinctions, and premium, curated, mostly longform

video services should be seen as different to social media or user-

generated content.    That will not happen though unless we come

together as an industry to make it so.  That is the goal of this committee.

Specifically, the goals of this committee will be to:

Agree and promote industry’s definition of Premium Video

Discuss and agree what metrics we want to use to measure our services

Define the quality of the audience and why Premium Video
should justify premium rates

Create a Premium Video Charter to which members can sign up

and with which we can promote our industry

N E X T  A D V E R T I S I N G  C O M M I T T E E  M E E T I N G :
 
A P R I L  9  T H U R S D A Y  1 1 A M   -  A V I A  M E M B E R S  O N L Y
 
 

R S V P : B O N N I E @ A V I A . O R G

There are many parts of this premium video advertising ecosystem that are not traditional members of

AVIA, but for whom the success of this industry goal is critical.    We have therefore created a new

Associate Member Category to allow all interested parties to participate in this crucial undertaking.

B Y  Z O O M



Content producers are faced with a burning question: How do we continue to create high-quality
content and drive subscriber retention and growth? The emerging answer is the seamless

monetization of content through real-time programmatic advertising. Programmatic Connected TV
offers the ability to link this premium content to demand from advertisers who need to maintain brand

reach and relevance, as the audience of their primary channel of advertising — linear TV — continues to

shrink. 

Download Connected TV whitepaper by The Trade Desk, the largest independent programmatic

platform serving media buyers, to learn more about programmatic Connected TV trend, how

advertisers are using Connected TV to extend the reach, and their new key performance indicators.

Available on the AVIA website now, Click here to our Download Centre. 

 

 

 

Staying Connected:

It is hard to gauge when we will be ready to get back to normal and under any guise, it will be a new

normal, but we remain optimistic that we will see a strong recovery and that will include conferences and

seminars which bring our industry together.    In the meantime, to keep us connected and to stave off the

tedium of working from home, we are planning a series of webinars for our members.   On April 24th  at

4pm SG; 3pm TH, Baker McKenzie will be hosting a webinar on the upcoming implementation of the

Personal Data Protection Act (PDPA) in Thailand. More details will be announced soon so stay tuned!

Members' Promotions

https://avia.org/download-centre/


The Committee structure of for members to gather

around specific industry issues and it  gives everyone a

voice on the subject .   

 

Contact Us:

COVID permitting we hope to see you at the following :

 

OTT Summit                        29 - 30 June Singapore

Anti-Piracy Symposium     30 June Singapore 

Thailand in View                 26 August Bangkok

Taiwan in View                    10 September Taipei

Satellite Industry Forum    28 September Singapore

Future of Video India          6 October Mumbai

Asia Video Summit              9 - 11 November Singapore

 

 

 

P O L I C Y

P I R A C Y

I N S I G H T  &  M A R C O M S

M E M B E R S H I P  &  S P E A K I N G  O P P O R T U N I T I E S

E V E N T S   &  S P O N S O R S H I P

E V E R Y T H I N G  E L S E

C L A R E @ A V I A . O R G   

N E I L @ A V I A . O R G  

C H A R M A I N E @ A V I A . O R G

J A I M E @ A V I A . O R G

A D E L A @ A V I A . O R G

L O U I S @ A V I A . O R G

A D D R E S S E S :  2 0 / F  L E I G H T O N  C E N T R E , 7 7  L E I G H T O N  R O A D ,  C A U S E W A Y  B A Y ,   H O N G  K O N G

                  5 0 0 8  A N G  M O  K I O  A V E  5 , # 0 4 - 0 9  T E C H P L A C E  I I ,  S I N G A P O R E  5 6 9 8 7 4

 

Member Reports:

 

New Members:

AVIA is only as strong as its members.  We want to appeal to all parts of the video ecosystem and we

are delighted that in the last quarter we have been joined by the following companies:

We want to hear from you.  Please get in touch and let us know what you think:

The following member reports are now available on avia .org .  Please register at our website for a

copy .

 

Updated Event Dates:

https://avia.org/

