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Regulations for Sugar-Sweetened Beverages (SSBs) 
Implementation Consultation with Industry 

 
The Asia Video Industry Association (AVIA) welcomes the opportunity provided by the Ministry of 
Health and specifically the Health Promotion Board to comment on the proposal to introduce 
regulations prohibiting the advertising of Grade D Sugar-Sweetened Beverages (SSBs) on a variety of 
channels, including broadcast channels. 
 
The Asia Video Industry Association (AVIA) is the trade association for the video industry and 
ecosystem in Asia Pacific. It serves to make the video industry stronger and healthier through 
promoting the common interests of its 90 member companies.  Our member companies operate and 
invest in 17 different Asian markets, and many of them are substantial cross-border investors; those 
that are not international investors themselves are the business partners of foreign investors.   The 
members of AVIA have extensive experience in building and creating television and streaming video 
infrastructure and quality, curated programming to meet the needs of this region’s more than 600 
million multichannel TV households and an exploding population of video on demand consumers.    
A very large percentage of our members have based their Asian (or Southeast Asian) operations in 
Singapore, and they form an essential part of Singapore’s media ecosystem.    From Singapore, they 
operate services which are distributed in many Asian markets – in many cases a single channel feed 
serves consumers in multiple markets.   
 
We note that Singapore, like many other countries,  faces the challenge of rising rates of diabetes  
and other maladies linked to excessive consumption of sugar, and we support Singapore’s desire to 
tackle this through reducing the amount of sugar consumed via SSBs. Further, we note the Ministry 
of Health survey from 2018 which found that Singaporeans are consuming on average twelve 
teaspoons (or 60g) of sugar daily and that more than half of this daily sugar intake comes from SSBs. 
Indeed, more pre-packaged SSBs are consumed per person per day in Singapore than in many other 
Asian jurisdictions. We also note that our members are already implementing voluntary 
guidelines which Singapore, like a number of other countries, has put in place to limit the advertising 
of less healthy food and drinks to children on a number of TV time-belts and media channels. 
However, we also note that the proposals to ban advertising of SSBs which fall into Category D 
would mean that Singapore would become the first country to completely ban advertising of sugary 
drinks.  
 
The media industry based in Singapore operates on a regional basis, rather than a country-specific 
basis. This means that the broadcast industry often uses regional feeds and carries advertising that is 
purchased on a regional basis. Given the size of Singapore’s market, for global or regional advertising 
campaigns which our members carry, it would not be cost-effective for a broadcaster, to have to 
make these adverts Singapore-specific. The impact of these proposals would therefore be to prevent 
our member broadcasters from entering into certain potential regional advertising contracts 
(specifically for beverages sold in other countries) that would otherwise be economically rational, as 
these ads would be banned from display in regional feeds broadcast in Singapore.  Singapore’s 
regulations would have negative effects on the advertising market across the Southeast Asian 
region.   Regional broadcasters would be unable to conduct this part of their advertising business 
across the region, as a result of Singapore’s own decision.  
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We would therefore ask the Health Promotion Board to implement an exception for regional 
advertisements aired in Singapore on multi-country channel feeds.  The purpose of such an 
exemption would be to recognize Singapore’s role as a hub for the regional broadcasting industry, 
and to avoid the extraterritorial effects of its regulatory process.      
 


