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         Hong Kong 
         September 24, 2018 
 
 
Mr. Nguyen Thanh Lam 
Director-General 
Authority for Broadcasting and Electronic Information 
Hanoi 
 

Dear Director-General Lam, 
 
I write on behalf of the Asian Video Industry Association (AVIA).    It is our pleasure to provide this 
letter as input, in response to ABEI’s request for industry comment on the proposed amendments to 
Decree 6 on the Management, Provision and Use of Radio and Television Services. 
 
AVIA is an international, non-profit, industry-based trade association dedicated to the promotion of 
multi-channel television via cable, satellite, broadband and wireless video networks across the Asia-
Pacific region. Member organizations include some 100 Asia-focused companies building, operating, 
and providing content for TV consumers, and include operators of cable, satellite, mobile, IPTV and 
OTT services, as well as content providers to the Asian region and the world.  Members are present 
in 17 jurisdictions in the Asia-Pacific region, and have broad experience in building a dynamic 
industry to meet the rapidly-growing demands of the region's over 600 million households 
consuming paid video programming. 
    
Previously known as CASBAA, our Association has had a long and mutually beneficial consultation 
relationship with MIC and other ministries of the Vietnam government.  We view this submission as 
a continuation of that dialogue, and we thank MIC/ABEI for its invitation to make a submission.   
 
We represent the professionally-curated video industry.   Our members operate platforms that make 
video products available to Vietnamese consumers in a myriad of different ways, but in all cases, we 
acknowledge our responsibility for the content that is available, and we work with governments to 
ensure that the content in every country is consistent with the prevailing community standards in 
that country.   At the same time, our content must compete with a plethora of internet-based 
services that do not pay the legitimate cost of the content they distribute, and these services have 
undermined the economic basis of content production and distribution in Asia and around the 
world.  We ask Governments to recognize this reality, and to move progressively to lighter-touch 
regulation of the professionally-curated video industry, as well as the traditional linear video sector, 
consistent with trends in the digital age.  
 
Overview 
 
In general, we believe the purpose of revising Decree 6 (and other regulatory frameworks governing 
the content industries) should be to support the continued development of modern and productive 
creative/content and video delivery industries in Vietnam, to meet the future needs of the 
Vietnamese people.  We believe that an appropriate, market-determined mix of Vietnamese and  
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international content will best meet consumers’ needs (and the evident demand for such a mix 
supports this view.)   Proposed regulations should be evaluated from the perspective of supporting 
such development. 
 
New regulations should also be evaluated as to whether they will effectively address challenges in 
the current business environment; they should be real-world approaches to real-world problems 
which recognize that, as noted above, the professionally-curated video industry exists alongside a 
host of online competitors based on free content whose activities do not contribute to Vietnam’s 
creative/content development.   Thus, a key question to be asked about new (and old) regulations is: 
will these regulations help or hinder the ability for creative businesses, as well as video and TV 
production and distribution, to survive and, ultimately, thrive in Vietnam? 
 
Our comments, for the remainder of this paper, are focused on specific issues related to the planned 
revisions in Decree 6. 
   
Advertising on Pay-TV and OTT services 
 
Around the world, the professionally-curated video industry relies on two revenue streams to 
support production of quality content that consumers want to watch – subscriptions/transactions 
and advertising.   In countries with highly-developed pay-TV industries, the ratio of advertising 
revenue to total revenues (i.e. ads plus subscriptions) is in the 25-40% range1.   Advertising thus 
provides a vital support for content creation and distribution.   Not all channels nor all services 
choose to sell advertising; some prefer to propose an ad-free offer to consumers.   However, this is a 
matter that is ordinarily left to the various companies to decide, as a function of their own consumer 
marketing strategies.    
 
The proposed amendments to Decree 6 (Article 17 Clause 6 a and b) would remove the advertising 
revenue stream from most pay-TV channels.   The addition of Article 14 Clause 6 would similarly ban 
advertising on all SVOD services.   Implementation of ad bans would have highly deleterious effects 
on Vietnamese consumers, and would weaken the already shaky basis of Vietnam’s TV operators. 
Currently, Vietnamese pay-TV and VOD services generate revenues to support their investments, 

operations, and content offerings through a mix of subscription and advertising revenues.   Channels 

that display advertising use the advertising revenues to offset high content production costs – and to 

finance new investments in Vietnamese-language content for Vietnam’s consumers.    Advertising 

revenues have been particularly important in Vietnam’s recent circumstances, where consumer 

ARPUs are low and have been declining.    Indeed the revenues for the entire video industry in 

Vietnam have been under pressure, from intense legitimate competition, and from rapidly-growing 

consumption of unregulated pirate content.   Advertising can prove to be quite consumer friendly.  

Ads on foreign channels allows consumers to “pay with their eyeballs” while at the same time 

providing revenues for content providers.   

 

Indeed, consumers would be the ultimate losers from an ad ban:  if the advertising revenue stream 
is removed, it will put pressure on local pay-TV operators to raise revenues from subscriptions.    If it 
is not possible to raise prices, some weaker channels may exit (or avoid) the market, depriving 
Vietnam’s pay-TV operators of potential products that could support their commercial strategies and 

                                                           
1  Vietnam’s current ratio is only 23% and a ban on foreign channel ads would drive it much lower.   
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also depriving consumers of viewing options.    We note that foreign content has historically been 
the biggest driver for development of Vietnam’s pay-TV industry; without access to ad-supported 
foreign content, the sector as a whole will struggle.   
 
An advertising ban on foreign channels will also have a highly negative effect on the competitive 
position of Vietnam’s pay-TV industry.   Internet TV websites (legitimate and pirate) already rely on 
advertising for their main revenue source; they will not be affected by the proposed advertising 
restrictions and their ad revenues will continue to skyrocket.   The pay-TV industry will be further 
weakened in its competitive situation. 
 
The situation for OTT providers is even worse, in the sense that all OTT services would seem to be 
affected by the proposed ban in Article 14 Clause 6 – this will leave indigenous Vietnamese OTT 
services banned from even trying to compete with internet advertising behemoths.   
 
It is worth noting as well that a ban on advertising will seriously reduce the incentives of foreign TV 
companies to invest in high quality content – including especially Vietnamese content.  Foreign 
channels (and OTT SVOD services) are interested in the long-term growth of the Vietnamese creative 
sector – having a commercially attractive market in Vietnam is a key ingredient to attract them to 
invest in Vietnamese content production.   Removing the channels’ and OTT operators’ ability and 
flexibility to monetize their content in the manner they believe most suitable to increase viewership 
will without a doubt make Vietnam a much less attractive destination for new and continued 
content investment.   
 
The new rules cannot be regarded as necessary consumer protection mechanisms – Vietnam already 
has tight restrictions on the number of minutes that can be devoted to advertising on television 
channels; such “minutage” rules are common internationally as a way of guaranteeing that the 
viewing experience remains pleasant2.    The existing rules provide an adequate level of protection 
for consumers without destroying the industry’s business model.  
 
The mechanics of implementing an ad ban on international channels will also produce highly 
negative reactions from consumers.    The example of Thailand is instructive:   from the mid-90s until 
2008, Thailand banned all advertising on pay-TV.   Because many international channel feeds are 
constructed with breaks for advertising in the program stream, it was not possible for the Thai pay-
TV operators to shorten the programming and show it without the ads.   Rather, when an advertising 
break came, the operator was obliged by then-prevalent Thai law to blank out the ad with a caption 
screen saying the equivalent of “we’ll be right back!”     Consumers hated this arrangement, as they 
found the static caption screen to be boring, and more unwelcome than the advertising that was 
being masked.   When Thailand removed the ban in 2008, consumers reacted favorably. 
 
The Thai removal of the ad ban created a new flow of revenue into the industry and supported a 
huge expansion in content options available to Thai consumers.   Hundreds of new channels came on 
the air; many of these were domestically-produced but others were also new international feeds, as 
well as new Thai-produced joint ventures between international players and Thai media companies 
– both of whom were attracted by the new revenue stream.   At the same time, during the years 

                                                           
2 A table showing prevailing Asian legislation on pay-TV ad limitations is attached as Appendix 1. 
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after the lifting of the ban, Thai pay-TV ARPUs declined, and consumers were able to pay less for 
their pay-TV subscriptions.  
 
No other Asian government has attempted to ban ads on pay-TV channels.     In this respect, 
Vietnam would be attempting to create a revenue model that does not exist anywhere else in Asia, 
nor in the developed world.    We believe that such experimentation is not warranted by any 
objective conditions in the industry, and that it will hold very substantial downsides for Vietnamese 
consumers, as well as players in our industry.  Vietnam should not go “out of step” with other Asian 
governments, none of whom has similar regulation on the books.   We urge MIC and the 
government to leave the current advertising ecosystem to function as it has.    
 
Licensing of OTT Services 
 
We also note ABEI’s proposal to introduce licensing requirements for OTT services.  Whilst we 
recognise the Vietnamese government’s desire to regulate all content providers we would argue 
that a lesser degree of regulation – for both pay-TV and new OTT platforms – is necessary in an 
environment characterized by high competitiveness and ease of market entry for piracy services.   
Beneath this basic principle, we observe that in reality the traditional, linear pay-TV industry and 
OTT-TV industry are at very different stages of development and use different business models. 
 
Indeed, one major difference is that VOD services allow viewers to “pull” content from a vast library 
while traditional broadcasters “push” out pre-determined content at set broadcasting times. In a 
“push” model, consumers are passive, arguably requiring a stronger role by regulators to ensure 
they are protected. However, in a “pull” model, users have control of the viewing experience and 
actively self-determine what is appropriate for viewing. (With parental controls, which responsible 
online providers are implementing, parents determine what is appropriate for children.)   With 
online VOD, content regulation will only be effective if it adopts a multi-stakeholder approach, with 
consumers playing a central role.  
 
Over-regulating any industry can be stifling; this is particularly true in the media industry which 
thrives on creativity and innovation. With the increasing pace of online content creation, rigid 
requirements to seek approval before online distribution would pose operational and resource 
challenges which ultimately hurt Vietnamese consumers. For example, it could cause significant 
delays in premiering content in Vietnam as compared to other countries. Supporting this continued 
innovation is critical to sustaining growth; having a conducive regulatory environment allows 
continued innovation and participation. This is especially critical for an emerging industry – 
introducing regulations on a nascent industry risks not only limiting the innovation but also delivers 
an inferior product for consumers as well as stifling industry growth.  
 
For those reasons, we argue that placing the same regulations on the OTT industry, with identical 
requirements to those required for the pay-TV industry, is unwise and unwarranted.   (Unwarranted, 
because there is no problem in the professionally-curated video industry which begs for solution.)  
Legacy TV regulation covers traditional, linear broadcasting services and is in many cases not 
applicable to the new OTT industry which is very different from a technology and functionality 
standpoint.  Transposing legacy regulation to OTT threatens to hamper innovation in Vietnam while 
degrading the experience of the Vietnamese consumer and imposing limits on the range and quality 
of content they are already demanding. Heavy regulation for professionally-curated OTT services 
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would in fact tilt the field significantly in favor of illegitimate (pirate) OTT services. Indeed, requiring 
OTT services to go through a burdensome licensing process, something pirate websites, or indeed 
other user-curated websites will not do, will hinder the professional industry whilst at the same time 
making it easier for piracy websites to promulgate content which is both damaging to the consumer 
and to the Vietnamese TV industry.  Conversely, legitimate content platforms who are required to 
invest significant sums of money into buying legitimate content and simultaneously face 
burdensome regulation could be dis-incentivized from investing and innovating in the market. 
 
Lengthy licensing procedures and other requirements can burden all legal content providers, both 
local and foreign, with costly administrative burdens, which also potentially hinder their ability to 
innovate and grow.   Requiring online service providers to complete a heavy licensing procedure 
creates a high market barrier to entry in the Vietnamese marketplace that will be insurmountable 
for many, if not most providers. This would be especially true for Vietnamese small businesses and 
start-ups and would have the effect of denying Vietnamese consumers access to new and innovative 
services, in turn harming the Vietnamese economy.   Research confirms that administrative burdens 
particularly harm the competitiveness of small companies, which—due to their lack of scale —have 
to commit proportionally more resources to comply with administrative burdens than larger rivals. 
It would also be virtually impossible to monitor and enforce a registration/licensing requirement, 
thus creating an uneven playing field for “good corporate citizens” who want to ensure compliance 
with laws, versus those who will in practice evade such a requirement.  Illegal piracy sites, which 
would not be covered by potential regulations, would consequently gain a competitive advantage.    
 
We would strongly urge ABEI to reconsider introducing the requirement for OTT services to be 
subject to the same burdensome licensing framework as TV providers and instead work with OTT 
providers offering professionally curated content to draw up a self-regulation framework. In parallel, 
we would encourage ABEI to look at implementing legislation that would actually tackle only the 
parts of the industry that actually need regulation:  piracy services that are promoting real problems 
such as pornography, malware, and illegal gambling.  
 
Remove Editing Requirement and Promote Self-Regulations 
 
Piracy of content is a threat to the whole industry, and is particularly prevalent in Asia-Pacific.  AVIA 
would suggest that a better alternative for content regulation would be to work with the industry to 
develop a framework of self-regulation that legitimate OTT providers can sign up to. This approach 
has already proved popular in other parts of Asia with a number of OTT providers implementing self-
regulation which prevents the need for separate government regulation of the professionally-
curated video industry. Self-regulation can be tailored to meet the needs of relevant legislation 
without imposing burdensome legal frameworks on a growing industry, yet enable the industry to 
flexibly meet both the needs of the consumers and the industry whilst following relevant 
government requirements. 
 
A number of key global and homegrown ASEAN players have proactively taken steps to create the 
SVOD Industry Content Code attached as Appendix 2, and AVIA supports this initiative. The Code was 
first discussed in September 2017 at the ASEAN Telecom Regulators Council (ATRC) dialogue in 
Bangkok and was launched around the subsequent ATRC dialogue in Kuala Lumpur in June 2018. This 
Code sets out principles to ensure that content offered on participating platforms is authentic, free 
from hate speech, hate crimes, pornography, and other forms of inappropriate content.  Companies 
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who adhere to the Code also pledge their best efforts to provide consumer control features or other 
measures to ensure that content delivered is age-appropriate for relevant family members of the 
users in ASEAN.  (OTT services have developed innovative parental control tools such as PIN 
passwords for mature content, user profiles for different family members, and a dedicated kids 
section. In addition, these services can provide content ratings and advisories.)   
 
This comprehensive suite of tools has proven to be an effective policy solution as opposed to rigid 
requirements for editing or translating content that can be a barrier to the positive self-regulatory 
outcomes that are being achieved in markets around the world. Legitimate, curated media and 
entertainment platforms have every incentive to provide the content their consumers demand and 
no incentive to deliver offensive harmful content that would dissuade consumers from adopting 
their services.  It is in this context that industry is eager to work with the Government to ensure that 
self-regulated content codes include robust standards for IP protection, child safety measures, and 
other critical standards. 
 
Local Content Quotas for OTT Services and Pay-TV 
 
We believe the draft language in Article 21, clause 3d proposing to introduce local content quotas 
for OTT providers will be damaging to what is currently a nascent industry. Professionally-curated 
OTT providers make significant investments to produce high quality offerings for their consumers in 
order to build and strengthen their consumer base and compete against other parts of the market, 
some of whom don’t face any type of regulation, and who often provide pirated content.  
 
In order for legitimate business to continue investing in content that consumers want, they are 
reliant on being competitive. For OTT providers, offering high-quality content produces subscription 
revenue which can then be used to fund additional high-quality content. Being required to carry not 
less than 30% of domestic programming relies on a sufficiently vast, high quality pool of local 
content being available. Without this pool there is a big risk that OTT providers would have to carry 
low quality content which is of no interest or value to their consumers and could lead to a lower 
overall offering to consumers.  There is a substantial risk that content quotas will drive OTT providers 
to create inexpensive, low-quality content to help them inexpensively meet the quota requirement. 
  
Secondly, as noted previously, consumers of OTT services have the ability to curate their own 
viewing preferences by “pulling” content from a selection. Even if OTT providers were compelled to 
carry 30% local content, this does not compel consumers to want to access it. Consumers will only 
watch content that is compelling to them; thus in order to remain competitive OTT providers have to 
ensure that the content they offer is quality over quantity. And, as we have previously outlined, any 
regulation imposed would only apply to legitimate providers, thus making piracy even more 
attractive to consumers as illegitimate providers would not be forced to carry any local content. 
Whilst we recognise ABEI’s desire to support and promote a vibrant local market, requiring OTT 
services to carry this content does not offer the best consumer choice.  
 
We would also urge ABEI to look again at the local content quotas currently imposed on pay-TV 
providers (Article 17, clause 1), for similar reasons as those cited above for OTT providers.  The pay-
TV industry is heavily reliant on having sufficiently attractive and diverse content available in order 
to attract consumers.  Delivery of content streams to consumers is constrained by network 
infrastructure limitations.  Being artificially required to purchase potentially low-quality content 
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simply in order to meet a quota is challenging for all platforms, as it places limitations on what 
content they can show in order to meet the local quota requirements.   
 
Proposed List of Socially Impacting Events and Programs 
 
ABEI proposes to create a new Article 18 Clause 9, to provide the regulatory framework for creating 
a list of events and programs that must be made available to all consumers in Vietnam.   Such 
“essential content” list schemes are operated in many countries.     AVIA has developed a briefing 
paper discussing international best practices in connection with these lists; an updated version of 
that paper (previously provided to ABEI) is attached as Appendix 3.  
 
The international pay-TV industry does not object in principle to such lists.   We understand that 
certain events carry distinct cultural resonance for the entire populations of a particular country 
(rather than merely those who are fans of a particular sport).   Ensuring that such distinct 
programming is available to the entire population is a worthy regulatory goal. 
 
However, we do ask that – in designing their policy processes and in publishing the lists – 
Governments follow international best practices, to wit: 
 

a)  The list should be drawn up in a transparent manner, with input from all relevant 
stakeholders, including various types of broadcasters and sports leagues, and it should be 
fixed well in advance.  Advance knowledge of the broadcasting conditions allows all industry 
players to negotiate contractual payments that suit the regulatory requirements.   
  
b) The list should be short.   It should be confined to events which are really of essential 
national importance to the government/people in question.  Just because an event is 
popular does not justify its inclusion in an “essential programming” list.   Events that are 
included in such lists lose much of their commercial value, harming both TV operators who 
might seek to sell them, and also the sporting leagues which sell the rights.   
  
c)  The list should take account of the rapidly growing quantity of sporting content being 
made available by organizers of major competitions.  The 2016 Olympic Games were 
broadcast on 584 channels with 270 dedicated digital channels with a record 357,000 hours, 
of which 284,000 were consumed on digital channels. This shows the huge rise in digital 
platforms, more than twice that of London 2012. National regulations should not (by intent 
or through oversight) mandate that all this mass of content must be considered “essential.”    

 
We would urge ABEI to follow these benchmarks as it organizes the processes for drawing up a 
Vietnamese list.    We would also suggest that ABEI may wish to reconsider the current draft 
language requiring that listed content “must be transmitted on every transmission infrastructure,” 
as that seems excessively broad, possibly including internet transmission, and may result in very high 
content acquisition costs for whichever media company seeks to buy the rights from the 
international sports league.     (If a mandate to broadcast all Olympic content on all platforms were 
put in place, the Olympic authorities would rightfully demand a very high fee for the rights.)    Most 
countries have met the imperative to ensure public availability by focusing on ensuring the events 
are carried on free-to-air TV.    
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Finally, the language “must be transmitted” could be seen as requiring all broadcasters to carry the 
same content at the same time and this seems overly broad3.   Other governments have focused on 
the availability of the content to the broadcasters (usually FTA) for their programming choice, rather 
than on actually requiring transmission of the content.     It is also worth noting that the “must be 
transmitted” language, if deemed to cover internet transmission, could create huge fights with 
sports leagues over their content, as the internet is not limited to transmission within Vietnam (as 
are other broadcast technologies) and the rights owners will be adamant that Vietnam’s 
management of its own national essential content list should not allow the content to leak across 
the border to the international internet, thus reducing the commercial value of the league’s rights 
sold to operators in all other countries.   
 
Translation Requirements 

Some of our member companies have expressed concern at the revised translation requirements 
contained in Article 19 Clause 2 (b) could be intended to increase their translation requirements, and 
the cost burden they bear for translation.   So-called “country channels”, which generally operate on 
a non-commercial basis and transmit a mixed variety of programming, have been particularly 
concerned.  In this regard, we welcome ABEI’s statements that there is no intention to increase 
translation requirements on international channels (and that the revisions are intended to deal with 
certain abuses of untranslated foreign content on domestic channels).   In light of those assurances, 
we have no further comment to offer on the revision of Clause 2 (b). 

 
Requirement for Use of Licensed Agents to Conclude Foreign Channel Supply Agreements 
 
Article 18 (and proposed Article 17 (6)) of Decree 6 require that all contracts for supply of foreign 
program channels in Vietnam must be concluded through a Vietnamese agent who is registered with 
the MIC.  This requirement has been in Decree 6 since it was issued.  Although to date it is not a 
subject of ABEI’s proposed amendments, we wish to raise it as an issue, and propose that ABEI 
consider taking advantage of the current reform process to eliminate the registered agent 
requirement. 
 
It is a common, but not universal, practice in some parts of the Asian video industry for content 
suppliers to work with a local distribution agent.   Such agents know the local markets well, and in 
addition to sales assistance for foreign channel supply, they may also provide services including 
translation and play-out of the foreign channel feed.   AVIA is supportive of such arrangements, 
when they are freely contracted by foreign suppliers with local partners. 
 
In the case of Vietnam, Decree 6 contains a regulatory requirement that licensed agents must be 
used.  The purposes of this requirement seem to be dual: 

• To ensure that all foreign channels are duly registered with the MIC 

• To ensure that financial obligations are met, with respect to revenues earned by the foreign 

channels in Vietnam 

                                                           
3 We note, as well, that some channels have expressed fear that this language could be read to require each of them to transmit the 

essential programs; in that regard we welcome ABEI’s previously-provided reassurances that the requirement is intended to apply to 
broadcasting platforms, rather than individual channels.   
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We submit that these purposes are already accomplished by other provisions of Vietnamese law and 
regulation, and that the licensed agent requirement is therefore a superfluous administrative burden 
on international channel suppliers seeking to provide content in Vietnam.    The burden particularly 
affects smaller channels that may be seeking to bring innovative products to market, as large players 
already have their own well-developed distribution infrastructure in the market.  
 
i)   With respect to the channel registration requirement, we note that the requirement for 
registration with MIC is purely an administrative procedure that a channel can meet itself or through 
a representative – but that representative may be a law firm, consultant or another party that the 
channel chooses; it need not be a licensed agent as described in Article 18.   Furthermore, the 
person named on the channel registration application is not necessarily a licensed agent, but may be 
a channel company.    
 
We note that, as provided in Decree 6 and strengthened by the proposed amendments, 
responsibility for the content of foreign channels provided in Vietnam lies with the editorial agency 
(licensed under the Press Law), and not with the licensed agent (who is not regarded as the content 
provider).   
 
We also note that some channels (those who do not collect royalties in Vietnam) are not required to 
be obtained through licensed agents (Article 18(3)).   This shows clearly that the mandatory use of a 
licensed agent is in reality targeted to ensure compliance with financial obligations to the 
Vietnamese state under relevant laws. 
 
ii)  With respect to the (very legitimate) goal of ensuring financial obligations to the state are met, 
we do not believe the maintenance of the licensed agent requirement is necessary.    

a)   With respect to licensing fees, any Vietnamese operator making a payment to a channel 
is already obliged to deduct before payment the contractor fee payable by the channel 
company to the Vietnamese state, and to forward the payment to the tax authorities.   This 
holds true whether the payment is made by a licensed agent or directly by any pay 
televisions service provider. 
b)   Likewise, for advertisements sold/inserted in Vietnam, where the foreign channel 
company earns revenue on which Vietnamese taxes are due, any unit in the country (not 
only licensed agents) must guarantee the same tax payment, by deducting at the source the 
relevant tax before paying the income abroad to the channel carrier. 
 

Again, we note that the so-called “royalty free” channels are not required to have a licensed agent, 
even if they might sell advertising.    This indicates that the licensed agency does not cover all 
advertising activities, and is not necessary to ensure fulfilment of tax obligations with the State of 
Vietnam.   
 
Thus, the fact that foreign channels are provided in Vietnam through a licensed agent does not 
increase the financial obligations nor increase the level of assurance for the fulfilment of financial 
obligations with the State of Vietnam by the foreign channel.  As mentioned above, the burden of 
finding and securing the services of a licensed agent may result in lost opportunities for Vietnamese 
pay-TV services to offer in Vietnam good TV channels that do not have agents.   As with other 
ancillary services, the agent should fulfill needs of the seller itself; there is no need to have a state 
requirement for an additional intermediary which requires payment of additional costs.   The parties 
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should be able to make their own decisions on agent contracts on the basis of market economy 
conditions, thereby allowing pay television service providers to negotiate directly with the channel 
companies if both parties are agreeable to that.   
 
For all of these reasons, we believe it is advisable to remove the requirement that foreign channels 
may only be acquired through a licensed agent in Vietnam. 
 
Foreign Investment Limitations 
 
We note that the proposed Article 12a licensing framework for VOD services represents the first 
time MIC plans to issue licenses for wholly foreign-owned services (located offshore) to serve the 
Vietnamese market.   This opening of the market to wholly-owned foreign companies, while small, is 
a very good first step and we would suggest that Vietnam soon consider lifting other constraints on 
foreign investment in the Vietnamese media market.   Certainly, more investment would assist with 
the development of the industry and – given the rapidly-increasing role being played by offshore 
content suppliers of all kinds – maintaining foreign investment restrictions within Vietnam does not 
restrain the content that Vietnamese can watch; it only serves to disadvantage Vietnamese 
entrepreneurs seeking foreign capital to help grow their business.   In particular, we suggest that the 
49% limit on foreign investment should be raised.   The draft language for Article 1 (a) already 
provides for Prime Ministerial review of any foreign investment in a pay-TV service platform; we do 
not see the utility in also maintaining an absolute 49% limit.    

Sincerely yours,  

 

        John Medeiros 
        Chief Policy Officer 
        Asia Video Industry Association 

 

Appendices:    
1)  Table of Limits on Asian Pay-TV Advertising 
2)  A Self-Regulatory Code for the Subscription Video on Demand Industry in ASEAN 
3)  Briefing Memo on “Essential Content Lists – International Examples” 

 

 
About AVIA  
The Asia Video Industry Association (AVIA) is the trade association for the video industry and 
ecosystem in Asia Pacific. It serves to make the video industry stronger and healthier through 
promoting the common interests of its members. AVIA is the interlocutor for the industry with 
governments across the region, leads the fight against video piracy and provides insight into the 
video industry through reports and conferences aimed to support a vibrant video industry. AVIA 
evolved from Casbaa in 2018.   
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Appendix 1: Limits on Pay-TV Advertising in Asian Markets 

  

 Restrictions on advertising 

Australia No limit  
Cambodia No limit  

China 12m per hour; 9 min in prime time  

Hong Kong No limit  
India 12 min per hour of which 10m of advertising, 2m of self-promotion 

Japan 18% or less of total broadcasting hours per week  

Malaysia 10m per hour  

Myanmar 12m per hour  
New Zealand No limit 

Philippines No limit 

Singapore 14m per hour   
South Korea No more than 20% of programming  

Taiwan On basic tier limit of 10m per hour  

Thailand Daily average of 5m per hour, with no more than 6m in any one hour 

Vietnam (proposed) 0 

 

  



 

 

 

 

 

 

 

20/F Leighton Centre, 77 Leighton Road, Causeway Bay, Hong Kong T: +852 2854 9913 www.asiavia.org 

P a g e  | 12 

 

Appendix 3:  Essential Content Lists – International Examples4 

A number of countries operate schemes where “essential programming” lists are maintained.  
Programming on these lists (usually sporting or cultural events) must be made widely available to all 
consumers (usually on free-to-air terrestrial TV). This includes countries in Europe such as the United 
Kingdom, France, Germany, Denmark and Finland, as well as Australia, India, Singapore and Thailand 
in this region. Other countries, such as the United States and New Zealand, do not operate 
comparable schemes5. A table summarising a selection of schemes is provided at the end of this 
paper. 
 
Key requirements for a smoothly-functioning and market-friendly “essential programming” list are: 
 
a)  That the list be fixed well in advance.  Advance knowledge of the broadcasting conditions allows 
all industry players to negotiate contractual payments that suit the regulatory requirements.  
Governments are therefore urged to anticipate this issue, and set the lists in advance (rather than 
waiting for an event to be imminent).  
  
b) That the list should be short.   It should be confined to events which are really of essential national 
importance to the government/people in question.  Just because an event is popular does not justify 
its inclusion in an “essential programming” list.   Events that are included in such lists lose much of 
their commercial value, harming both TV operators who might seek to sell them, and also the 
sporting leagues which sell the rights.6   The European Commission has put in place a set of 
guidelines for use by its members; those are discussed below.   
 
c)  The list should take account of the rapidly growing quantity of sporting content being made 
available by organizers of major competitions.  The 2016 Olympic Games were broadcast on 584 
channels with 270 dedicated digital channels with a record 357,000 hours, of which 284,000 were 
consumed on digital channels. This shows the huge rise in digital platforms, more than twice that of 
London 2012. National regulations should not (by intent or through oversight) mandate that all this 
mass of content must be considered “essential.”    

 

Europe 

 

In 2010 the EU issued the Audiovisual Media Services Directive which set out EU-wide coordination 
of national legislation on all audiovisual media, both traditional TV broadcasts and on-demand 
services. Whilst this is currently under review, as of June 2018, parts of the revisions are aimed at 
extending the regulations to new technology, including online platforms. Critically, though, currently 
Article 14 of the AVMS retains the ability for Member States to take measures compatible with EU 

                                                           
4 Acknowledgement is made to the Australian Department of Broadband, Communications and Digital Economy, which initially assembled 

many of the materials in this report. 
5 Among major Southeast Asian markets, Indonesia, the Philippines, and Vietnam do not currently have such lists.  

6  Notably, the International Olympic Committee protested against proposed inclusion of all its event content in Australian legislation 
designating events for FTA broadcast.  IOC noted that broadcasts of the Olympic Games have been the principal driver of the funding of 
the Olympic movement.          
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legislation to ensure wide access by the public to television coverage of national or non-national 
events of major importance for society, such as the Olympic Games, the football World Cup and the 
European football championship.  
 
The Commission of the European Communities must be satisfied that the events listed by Member 
States have met at least two of the following criteria considered to be reliable indicators of the 
importance of events for society: 

1. a special general resonance within the Member State, and not simply a significance to those 
who ordinarily follow the sport or activity concerned   

2. a generally recognized, distinct cultural importance for the population in the Member State, 
in particular as a catalyst of cultural identity   

3. involvement of the national team in the event concerned in the context of a competition or 
tournament of international importance    

4. the fact that the event has traditionally been broadcast on free-to-air television and has 
commanded large television audiences.  

However, Article 15 requires that those exercising exclusive television broadcasting rights to an 
event of high interest to the public should grant other broadcasters the right to use short extracts 
for the purposes of general news programmes on fair, reasonable and non-discriminatory terms 
taking due account of exclusive rights. 

The following European countries currently have a designated list of events: Austria, Belgium, 
Denmark, Finland, France, Germany, Hungary, Ireland, Italy, Poland and the United Kingdom. Most 
of the lists identify events that must be shown on free-to-air television live or delayed (completely or 
partly) if the broadcast rights are held exclusively.  
 
The events listed are generally in relation to the national team’s participation in an international 
tournament including the semi-final and final of that tournament (for example, the Fédération 
Internationale de Football Association (FIFA) World Cup), a one off domestic competition final (e.g. 
the Football Association Challenge Cup (FA Cup) final), a world tournament (for example, the 
Olympic Games or World Ice Hockey Championships), a club team’s participation in an international 
tournament as that country’s representative including the semi-final and final of that tournament 
(for example, the Union of European Football Associations (UEFA) Cup and UEFA Champions 
League), a one-off event (for example, the Tour de France or a major domestic horse race) and some 
iconic cultural events (for example, the Vienna Philharmonic Orchestra’s New Year’s Concert). 
 

United Kingdom 

 

The existing regulations are very complex and have been under review by successive governments.  
The Broadcasting Act 1996, as amended by the Television Broadcasting Regulations 2000 and the 
Communications Act 2003, gives the Secretary of State for Culture Media and Sport the power to 
designate key sporting and other events as ‘listed events’. The purpose of the list is to ensure that 
such events are made available to all television viewers, particularly those who do not have 
subscription television. It is only applicable to qualifying broadcasters which are those FTA channels 
that reach at least 95% of the UK population. The Digital Economy Act 2017 (not yet in force at the 
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time of writing) will give the Secretary of State the power to amend the percentage figure in an 
effort to future proof for new ways people watch TV with new technologies.  
  
The current list was compiled in Jan 2001 and reviewed in November 2009, although the 
recommendations were not taken up. The list consists of two groups of events. For Group A events, 
full live coverage must be offered to generally available free-to-air channels (which, in effect, means 
BBC1, BBC2, ITV1, Channel 4/S4C and Channel 5). This group includes, for example, the FA Cup Final, 
the Grand National and the Olympic Games. Group B events may have live coverage exclusive to pay 
TV provided that secondary coverage (“highlights”) is offered to free-to-air broadcasters. This group 
includes the Six Nations rugby union tournament, the Ryder Cup, and cricket test matches played in 
England.  
 

United States 

 

The United States does not operate an “essential content” scheme. In 1994, the United States 
Federal Communications Commission investigated sports programming in the United States and 
concluded that there was no significant migration of sporting events from free to-air to pay 
television. Further, the Commission found that government intervention to promote free access to 
sporting events of national significance was not warranted. However, the Commission did state that 
it would monitor the availability of sporting events via free-to-air television and take action 
consistent with the Commission’s remit if any significant threat arose.  (Exclusive distribution of the 
National Football League’s “Sunday Ticket” games on the DirecTV satellite platform has attracted 
public controversy, but the FCC has not intervened.)  
 

Australia 

 

Australia continues to maintain the world’s most extensive (and most controversial) “essential 
content” scheme, although the list was somewhat reduced in 2017.    Referred to in that country as 
an “anti-siphoning” scheme, it was devised in the early 1990s when pay TV was first introduced in 
Australia, to ensure that television coverage of events of national importance and cultural 
significance was not “siphoned off” away from terrestrial FTA TV exclusively to pay television.    
 
The Australian Broadcasting Act 1992 was updated in October 2017 including amending the anti-
siphoning legislation. The list was reduced from around 1300 events to around 1200 events.  Specific 
events can be removed from the list in a given year (usually on request of the sporting league in 
question; the advance deadline for requesting de-listing of an event was also extended from 12 
weeks to 26 weeks before the event to align more with the reality of timelines for commercial rights 
acquisition.  (De-listing enables other broadcasters who may be interested in acquiring the broadcast 
rights, including pay-TV companies, to do so in a timely manner.)   
 

New Zealand 

 

New Zealand does not currently operate an “essential content” scheme. However, the issue of 
protecting potential free-to-air television coverage of sport of national significance was raised in 
New Zealand’s 2008 Digital Broadcasting: Review of Regulation. The submissions to the review on 
this aspect were varied in their opinion of whether regulation should be introduced. The report of 
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the review recommended that a study be undertaken which would include examining the issue of 
access to premium content (for instance, events of national significance). A further bill was 
introduced in 2016 to amend the Broadcasting Act to include a list of events of national significance, 
however the Bill failed to progress, with much of the opposition around the cost to the government. 
 

India 

 

Beginning in 2006 by regulation, and later by a 2007 Act of Parliament, the Indian authorities 
imposed a system of “Mandatory Sharing of Sports Broadcasting Signals with Prasar Bharati”, the 
government owned public broadcaster.  Sports events of “national significance”, whether held in 
India or abroad, are eligible for inclusion in the Indian list.   The regulations specify that in the case of 
cricket events, these shall include all matches featuring India and the semifinals and finals of 
international competitions.  The list is reviewed annually. 
 
Named events are to be telecast by Prasar Bharati (PB) on its terrestrial and Direct-to-Home satellite 
broadcasting service on a live-feed basis.  In 2017 the Supreme Court ruled that the “must share” 
provisions only apply to Prasar Bharati’s own terrestrial television and DTH services and that pay TV 
providers may not re-transmit those telecasts from Prasar Bharati.  
 

Malaysia 

 

In April 2012 Malaysia’s Minister of Information, Communications and Culture unexpectedly 
announced (without advance consultation) a “determination” decree requiring rights to certain 
“Sports Events of National Significance”7 to be offered “on reasonable commercial terms” to free-to-
air TV broadcasters.   The decree, whose list was not unreasonably long, was vaguely worded and 
provided no guidance as to the nature of “reasonable commercial terms;” it produced considerable 
uncertainty in the television and sports industries.   It has never been brought into effect through 
implementing regulations, and the Malaysian government chosen in recent elections has not made 
any further pronouncements on the matter.    
 

Singapore 

 
In 2003, the Media Development Authority in Singapore (MDA) issued a Code of Practice for Market 
Conduct in the Provision of Mass Media Services (the ‘Code’).  Included in the Code is provision for a 
list of programming which may not be procured by any pay TV operator on an exclusive basis.   The 
code lists a set of criteria on which the MDA’s decisions are based when imposing these.  
 
According to the code, free-to-air protection is applied to certain ‘events of national significance’ 
which may be programmes that involve ‘major international sporting events, international sporting 
events in which a Singapore team or personality is participating, or significant local sporting events.’   
The Singapore list was revised by the government in a 2012 consultative process; a few events were 
removed and a few others were added.   In any case the list remains fairly short, including broad 

                                                           
7 Malaysia’s listed events included the Summer Olympics, Asian Games, Southeast Asian Games, Thomas Cup 
badminton tournament, and the final/semifinal rounds of the FIFA World Cup and Malaysian Super League 
soccer tournaments.   The full list can be found in the appendix.   
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international sport competitions such as the Olympic Games, Commonwealth Games, and Asian 
Games, as well as events of more local interest such as the F1 Race in Singapore and the 
Paralympics.  Games when the Singapore national team plays in some sports (such as the Malaysia 
Cup soccer tournament or FIFA World Cup) are also singled out for specific coverage.   
 

South Korea 

 

The Broadcasting Act, implemented in 2000, was updated in 2007 to include a reference to the KCC 
publishing a list of “the sports games and other major events that are greatly popular with the 
people” which should be shared with all broadcasters at fair and rational prices in order for the 
general population to have access to them. This legislation remains in place, along with related 
enforcement regulations. The current list includes the Olympic Games, the FIFA World Cup, the 
Asian Games, the World Baseball Classic and national team football matches.    
 

Thailand 

 

In January 2013 the NBTC’s criteria for a list of essential events, dubbed “must-have”, came into 
effect. The list contains seven sports events8 that must be available to consumers through a national 
free-to-air channel (which is then also carried on all pay-TV systems.)  Since then the listing process 
has been the subject of court suits by rights owners and has also been reviewed independently9 
identifying issues such as the cost to purchase the rights, but to date the NBTC has not acted on the 
recommendations.  
 

Austria 

 

Austria operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities. The list covers a range of events including 
domestic and international football events and matches, the Olympic Games, FIS World Alpine skiing 
championships, World Nordic skiing championships, Vienna Philharmonic Orchestra’s New Year’s 
concert and the Vienna Opera Ball. 

 

Belgium 

 

Belgium operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities.  The list covers a range of events including 
domestic and international football events and matches, tennis, cycling, the Olympic Games, 
athletics, the Belgian Formula 1 Grand Prix and the final of the Queen Elisabeth Music Competition. 
The list has three parts with events listed that are significant to the Belgian population, the French 
community in Belgium and the Flemish community in Belgium. 

                                                           
8 Olympic Games, Southeast Asian Games, Asian Games, Paralympic Games, Asian Para Games, ASEAN Para 
Games, and FIFA World Cup Final Matches 
9 http://lib.nbtc.go.th:8080/aion-
streaming/access.do?p=Y29udGVudCUyRmVib29rJTJGMjAxNTA4MTFfMTQzOTI2MDkyMTQwNF8xMTA4MjAx
NTAyLnBkZg==&m=stream 
 

http://lib.nbtc.go.th:8080/aion-streaming/access.do?p=Y29udGVudCUyRmVib29rJTJGMjAxNTA4MTFfMTQzOTI2MDkyMTQwNF8xMTA4MjAxNTAyLnBkZg==&m=stream
http://lib.nbtc.go.th:8080/aion-streaming/access.do?p=Y29udGVudCUyRmVib29rJTJGMjAxNTA4MTFfMTQzOTI2MDkyMTQwNF8xMTA4MjAxNTAyLnBkZg==&m=stream
http://lib.nbtc.go.th:8080/aion-streaming/access.do?p=Y29udGVudCUyRmVib29rJTJGMjAxNTA4MTFfMTQzOTI2MDkyMTQwNF8xMTA4MjAxNTAyLnBkZg==&m=stream
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Denmark 

 

Denmark operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities.  The list covers a range of events including 
domestic and international football, the Olympic Games and handball.  
 

France 

 

France operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities. The list covers a range of events including 
domestic and international football events and matches, domestic and international rugby union 
events and matches, tennis, cycling, the Olympic Games, the French Formula 1 Grand Prix, 
basketball, athletics and European handball. 
 

Finland 

 

Finland operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities. The list covers a range of events including 
international football events and matches, the Olympic Games, athletics, the Nordic World Ski 
Championships and ice hockey. 
 

Germany 

 

Germany operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities. The list covers a range of domestic and 
international football events and matches. 
 

Hungary 

 

Hungary operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities. The list covers a range of events including 
domestic and international football, the Olympic Games, the Hungarian F1 Grand Prix, water polo 
and handball matches featuring Hungarian teams. 
 

Ireland 

 

Ireland operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities.  The list covers a range of events including 
international football events and matches, international rugby union events and matches, the 
Summer Olympic Games and several domestic horse races. It was expanded in 2017 to include the 
All-Ireland Senior Ladies' Football Final and the All-Ireland Senior Camogie Final. 
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Italy 

 

Italy operates a designated list of events under the Audiovisual Media Services Directive as approved 
by the Commission of European Communities. The list covers a range of events including domestic 
and international football events and matches, cycling, the Olympic Games, the Italian Formula 1 
Grand Prix, and the San Remo Italian music festival. 
 

Poland 

 
Poland operates a designated list of events under the Audiovisual Media Services Directive as 
approved by the Commission of European Communities. The list covers a range of events including 
international football events and matches, the Olympic Games, athletics, the Nordic World Ski 
Championships and volleyball. 
 
 
        Hong Kong 
        September 2018 
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Summary Tables: Essential Content Lists 

Australia* Austria Belgium 
✓ Olympic Games 

(Summer/Winter)  
✓ Commonwealth Games  

✓ Melbourne Cup  

✓ each match in the AFL 

Premiership and AFL finals  
✓ each match in the NRL 

Premiership and NRL 

finals  

✓ each Rugby League State-

of-Origin match  
✓ each international Rugby 

League test match 

involving Australia, played 

in Australia or NZ  
✓ each international Rugby 

Union test match involving 

Australia, played in 

Australia or NZ   
✓ Rugby League World Cup 

involving Australia, played 

in Australia, NZ or Papua 

New Guinea  
✓ Rugby World Cup match 

involving Australia and the 

final 

✓ each test match involving 
the Australian cricket 

team, played in Australia  

✓ each test match involving 

the Australian and UK 
cricket teams, played in 

the UK 

✓ each one-day 

international involving 
Australian cricket team, 

played in Australia  

✓ FIFA World Cup matches 

involving the Australian 
football team 

✓ FIFA World Cup finals 

tournament  

✓ tennis: Australian Open  
✓ Davis Cup—matches 

involving Australia, played 

in Australia 

✓ Davis Cup final if involving 
Australia  

✓ netball World Cup semi-

final and final match 

involving Australia 

✓ Olympic Games 

(Summer/Winter)  
✓ FIFA World Cup (men)—

Austrian national team 

matches, opening match, 

semi-finals and final  
✓ European Championship 

Football (men)—Austrian 

national team matches, 

opening match, semi-

finals and the final  
✓ Austrian Football Cup final  

✓ FIS World Alpine skiing 

championships  

✓ Nordic World skiing 
championships  

✓ Vienna Philharmonic 

Orchestra's New Year’s 

concert  

✓ the Vienna Opera Ball.  

 

Live and in full 

✓ Belgian Football Cup final 
(men) and all matches 

involving Belgian men's 

football team  

✓ FIFA World Cup finals 
tournament (men)  

✓ European Football 

Championship finals 

(men)  

✓ Champion's League 
matches involving Belgian 

clubs  

✓ UEFA Cup matches 

involving Belgian clubs  
✓ Ivo Van Damme Memorial  

✓ Belgian Formula 1 Grand 

Prix  

✓ Roland Garros and 
Wimbledon—quarter 

finals, semi-finals and 

finals involving a Belgian 

player  
✓ Davis Cup and Fed Cup—

quarter finals, semi-finals 

and finals involving the 

Belgian team  
✓ Queen Elisabeth Music 

Competition final. 

 

Live and with excerpts 
✓ Summer Olympic Games  

✓ Men’s cycling events—

Tour de France, Liège-

Bastogne-Liège, Amstel 
Gold Race, Tour of 

Flanders, Paris-Roubaix, 

Milan-San Remo, Belgian 

Road Cycling 
Championships, World 

Road Cycling 

Championships. 

 
Events specific to the 

French Community list 

Live and in full 

✓ World Athletics 
Championships, involving 

Belgian athletes. 

 

Live and with excerpts 
✓ La Flèche Wallonne (men’s 

cycling)  
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✓ each race held in the FIA 

Formula 1 Grand Prix held 
in Australia  

✓ each race in the Moto GP 

held in Australia  

✓ each Bathurst 1000 race 
in the V8 Supercar 

Championship Series  

*short highlighted summary list 

only 

✓ Winter Olympic Games. 

 
Events specific to the 

Flemish Community list 

Live and in full 

✓ Champion's League—final 
and semi- finals  

✓ UEFA Cup—final and semi-

finals.  

Denmark Finland France 
✓ Olympic Games 

(Summer/Winter)  

✓ Football World Cup and 

European Championship 
final rounds (men) 

involving Denmark, plus 

the semi-finals and finals 

✓ handball World Cup and 

European Championship 
final rounds (men and 

women) involving 

Denmark, plus the semi-

finals and finals 
✓ Denmark's football World 

Cup and European 

Championship qualifying 

matches (men) 
✓ Denmark's handball World 

Cup and European 

Championship qualifying 

matches (men and 

women) 

•  

 

✓ Olympic Games 

(Summer/Winter)  

✓ FIFA World Cup (men’s)—

Finnish national team 
matches, opening match, 

quarter finals, semi-finals 

and final  

✓ European Championship 

Football (men’s)—Finnish 
national team matches, 

opening match, qtr finals, 

semi-finals and final  

✓ Ice Hockey World 
Championships (men’s)  

✓ Nordic World Ski 

Championships  

✓ World Championship in 
athletics  

✓ European Athletics 

Championship.  

 

The opening match, semi-finals 

and final of the Football World 

Cup, and the matches of the 

Finnish team, the opening match, 

semi-finals and final of the men's 

Ice Hockey World Championship, 

and the matches of the Finnish 

team must be broadcast wholly 

live. 

Live and in full* 
✓ Olympic Games 

(Summer/Winter)  
✓ official matches of the 

French national football 

team in the FIFA calendar  

✓ FIFA World Cup (men)—

opening match, semi-
finals and final  

✓ European Championship 

Football (men)—opening 

match, semi-finals and 
final  

✓ UEFA Cup final where a 

French club is involved  

✓ UEFA Champions League 
final  

✓ French Football Cup final  

✓ Six Nations rugby 

tournament  
✓ Rugby World Cup—semi-

finals and final  

✓ French Rugby 

Championship final  
✓ European Rugby Cup final, 

where a French club is 

involved  

✓ Roland Garros tennis—
finals of the men's and 

women's singles events  

✓ Davis Cup and Fed Cup 

semi-finals and finals 
involving the French team  

✓ French Formula 1 Grand 

Prix  

✓ Men’s cycling events—
Tour de France and Paris-

Roubaix  

✓ men's and women's finals 

of the European 
Basketball Championship, 

where the French national 

team is playing  

✓ men's and women's finals 
of World Basketball 
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Championship, where the 

French national team is 
playing  

✓ men's and women's finals 

of the European Handball 

Championship, where the 
French national team is 

playing  

✓ men's and women's finals 

of World Handball 

Championship, where the 
French national team is 

playing  

✓ World Athletics 

Championships.  
 
* Broadcasting of the Tour de 

France may be limited to 

highlights, in accordance with the 

broadcasting tradition for this 

event. Broadcasting of the 

Olympic Games and World 
Athletics Championships may be 

limited to representative moments 

reflecting the diversity of sporting 

disciplines and participating 

countries and may include 

recorded material when events 

take place at the same time. 

Events of major importance may 

also be broadcast in pre-recorded 

form where they take place 
between midnight and 6 am 

French time, on the condition that 

the broadcast in France starts 

before 10.00 am. 

Germany Hungary India 
✓ Olympic Games 

(Summer/Winter)  

✓ FIFA World Cup (men’s)—

German national team 

matches, opening match, 
semi-finals and final  

✓ European Championship 

Football (men’s)—German 

national team matches, 
opening match, semi-

finals and final  

✓ German FA Cup—semi-

finals and final  
✓ German national football 

team's home and away 

matches  

✓ UEFA Cup final where a 
German club is involved  

✓ UEFA Champions League 

final where a German club 

is involved.  

Live and in full 

✓ Summer Olympic Games 

involving the Hungarian 

National Team or a 

Hungarian athlete 

✓ opening match, 

quarterfinals, semi-finals 

and finals of FIFA Men's 

Football World Cup and 

UEFA Men’s Football 

European Championship 

✓ all matches of the 

Hungarian Men’s National 

Football Team 

✓ UEFA Champions League 

final, and the matches of 

the UEFA Champions 

League and of the Europa 

League featuring a 

Hungarian club team, with 

the exception of qualifiers, 

✓ Summer Olympics  
✓ Commonwealth Games  

✓ Asian Games  

✓ Special Olympics  

✓ Paralympics  
✓ Events relating to the 

following sports—  

A. Tennis  

✓ Davis Cup—All matches 
featuring India;  

✓ Grand Slam 

Tournaments—Finals of 

Men’s Singles, Women’s 
singles and all matches 

featuring Indian player 

from quarterfinals 

onwards; and  
✓ Grand Slam 

Tournaments—All such 

matches featuring Indian 

player in Men’s doubles, 
Women’s doubles or 
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✓ matches of the 

International Handball 

Federation (IHF) Men’s 

and Women’s Handball 

World Championship and 

of the European Handball 

Federation (EHF) Men’s 

and Women’s Handball 

European Championship 

featuring the Hungarian 

National Team 

✓ matches of the Men's and 

Women's Handball EHF 

Champions League 

featuring Hungarian club 

teams 

✓ events of the International 

Swimming Federation 

(FINA) Men’s Water Polo 

World Championship and 

the European Swimming 

Association (LEN) Men’s 

Water Polo European 

Championship featuring 

the Hungarian National 

Team 

✓ Formula One Hungarian 

Grand Prix 

Live and partial coverage 

✓ Winter Olympic Games 

featuring the Hungarian 

National Team or a 

Hungarian athlete 

Deferred full or partial 
coverage 

✓ UEFA Champions League 

qualifiers featuring a 

Hungarian club team 

mixed doubles, from 

quarter finals onwards.  
 

B. Hockey  

✓ World Cup—All matches 

featuring India and semi-
finals and finals;  

✓ Champions Trophy—All 

matches featuring India 

and finals; and  

✓ Indira Gandhi Gold for 
Women—Semi-finals and 

finals. 

C. Football (soccer) 

✓ World Cup—Opening 
match, semi-finals and 

finals;  

✓ Asia Cup—All matches 

featuring India and semi-
finals and finals; and 

✓ Santosh Trophy—Semi-

finals and finals. 

 

D. Cricket 
✓ All official One-Day and 

Twenty-20 matches 

played by the Indian 

Men’s Cricket Team 
✓ Such Test matches as are 

considered to be of high 

public interest by the 

Central Government 

✓ Semi-finals and finals of 
Men’s World Cup and 

International Cricket 

Council Championship 

Trophy 

Ireland Italy Malaysia* 
Live broadcasting 
✓ Summer Olympic Games  

✓ All-Ireland Senior Inter-

County Football and 

hurling finals  
✓ Ireland's home and away 

qualifying games in the 

European Football 

Championship and the 
FIFA World Cup 

tournaments  

✓ FIFA World Cup (men’s)—

Irish national team 

✓ Olympic Games 
(Summer/Winter)  

✓ FIFA World Cup—Italian 

national team matches 

and the final  
✓ European Football 

Championships—Italian 

national team matches 

and the final  
✓ all official competitive 

matches involving the 

Italian national football 

team, at home and away 

✓ Summer Olympics 
✓ Commonwealth Games 

✓ Asian Games 

✓ South East Asian Games 

✓ SUKMA Games 
✓ Badminton 

a) Thomas Cup and Uber 

Cup (finals and 

matches involving a 
Malaysian team) 

b) All-England Open 

championship (finals 

and matches involving 
a Malaysian team) 
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matches, opening match, 

semi-finals and final  
✓ European Championship 

Football (men’s)—Irish 

national team matches, 

opening match, semi-
finals and the final.  

✓ Rugby World Cup finals 

tournament—Ireland's 

matches  

✓ Horse racing—Irish Grand 
National, Irish Derby and 

Nations Cup at the Dublin 

Horse Show 

✓ All-Ireland Ladies Gaelic 
Football Final 

✓ All-Ireland Ladies 

Camogie Final 

 
Coverage on a deferred basis 

✓ Six Nations Rugby 

Tournament—Ireland’s 

matches. 

✓ UEFA Cup semi-finals and 

final where an Italian club 
is involved  

✓ UEFA Champions League 

semi-final and final where 

an Italian club is involved  
✓ Tour of Italy (Giro d'Italia) 

cycling competition  

✓ Formula One Italian Grand 

Prix  

✓ the Italian MotoGP Grand 
Prix; 

✓ the finals and semi-finals 

of the world 

championships of 
basketball, water polo, 

volleyball and rugby when 

the Italian national team 

is involved 
✓ Six Nations rugby 

matches involving the 

Italian national team 

✓ the final and semi-finals of 
the Davis Cup and the Fed 

Cup when the Italian 

national team is involved 

and of the Italian Open 
tennis tournament when 

Italian players are 

involved 

✓ the bicycle road racing 
world championship 

✓ the opening night of the 

opera season at La Scala 

in Milan 
✓ the New Year concert at 

La Fenice in Venice 

✓ San Remo Italian music 

festival.  

* television broadcasters may 

decide on the manner of FTA 

broadcasting, with the option of 

broadcasting live in full or in part 

or deferred in full or in part other 

than for the FIFA World Cup and 

European Football Championships 

which must be broadcast live in 

full 

c) Malaysian Super 

Series 
✓ Football (soccer) 

a) Malaysian Super 

League, Malaysian 

Premier League, and 
Malaysian Cup 

(semifinal and final 

matches) 

b) ASEAN Football 

Championship 
(matches involving 

the Malaysian team) 

c) AFC Asian Cup 

(matches involving 
the Malaysian team) 

d) FIFA World Cup 

(semifinal and final 

matches) 
e) English Premier 

League (final match) 

*List published in 2012 but never 

brought into force; no previous 

list exists. 

Poland Singapore South Korea 
✓ the summer and winter 

Olympic Games 

✓ the semi-finals and finals 
of the football World Cup 

and European 

Championship and any 

matches involving the 
Polish national team, 

• Category “A” programmes: 

(Must be available for FTA live 

broadcast) 

✓ Summer Olympic Games; 

✓ South East Asian Games; 

✓ Asian Games; 

✓ Commonwealth Games; 

✓ Olympic Games 
✓ FIFA World Cup 
✓ Asian Games 
✓ World Baseball Classic 
✓ National team football 

matches 
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including qualifying 

matches 
✓ other matches involving 

the Polish national football 

team in official 

tournaments, and 
Champions League and 

UEFA Cup matches 

involving Polish clubs 

✓ matches involving Polish 

national teams in the 
men's and women's World 

and European Volleyball 

Championships, including 

qualifying matches 
✓ men's Volleyball World 

League matches played in 

Poland 

✓ semi-finals and finals of 
the World and European 

Men's Handball 

Championships and any 

matches involving the 
Polish national team, 

including qualifying 

matches 

✓ the Nordic World Ski 
Championships 

✓ women's Cross-Country 

World Cup (skiing) 

competitions 
✓ Ski Jumping World Cup 

competitions 

✓ World Championships in 

Athletics 

✓ FIFA World Cup (opening, 

semi-final and final 
matches and matches 

involving a Singaporean 

team)  

✓ F1 Motor Racing 

Category “B” programmes: 

(Must be available for FTA 

delayed broadcast) 

✓ Summer Youth Olympic 

Games 
✓ Summer Paralympic 

Games 

✓ AFF Suzuki Cup  

✓ Malaysia Cup (matches 
involving Singapore 

teams) 

Thailand United Kingdom  
• Programs which must be 

available on free-to-air 

broadcast:10 

✓ Olympic Games  
✓ Southeast Asian Games  

✓ Asian Games  

✓ Paralympic Games  

✓ Asian Para Games  
✓ ASEAN Para Games 

✓ FIFA World Cup Final 

Matches 

Programs which may not be 
exclusive to any single 

platform: 

Live and in full (List A) 

 

✓ Olympic Games 

(Summer/Winter)  
✓ FIFA World Cup finals 

tournament  

✓ European Football 

Championship finals 
tournament  

✓ FA Cup final  

✓ Scottish FA Cup final (in 

Scotland)  
✓ Grand National 

Steeplechase  

✓ the Derby  

✓ Wimbledon tennis finals  
✓ Rugby League Challenge 

Cup final  

✓ Rugby World Cup final. 

 

                                                           
10 List effective January 5, 2013 
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✓ World University Sport 

Championship 
✓ Confederation Cup 

✓ Asian Football Cup; final 

and matches including the 

Thailand national team 
✓ Futsal World 

Championship and Futsal 

Asian Championship 

✓ Sepaktakraw World 

Championship 
✓ Volleyball World 

Championship 

✓ Davis Cup; matches 

 

Adequate secondary coverage 
(List B) 

 

✓ cricket test matches 

played in England  
✓ non-finals played in the 

Wimbledon tournament  

✓ all other matches in the 

Rugby World Cup finals 

tournament  
✓ Six Nations Rugby 

tournament matches 

involving the United 

Kingdom's national teams 
(England, Scotland, 

Wales, Northern Ireland)  

✓ Commonwealth Games  

✓ World Athletics 
Championship  

✓ Cricket World Cup—the 

finals, semi-finals and 

matches involving the 
United Kingdom's national 

teams (England, Scotland, 

Wales, Northern Ireland).  

✓ Ryder Cup  
✓ Open Golf Championship 
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