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         Hong Kong 
         October 25, 2018 
 
Ms. Chan Ting-I 
Chairperson 
National Communications Commission 
No.50, Sec. 1, RenAi Rd.  
Taipei City 10052, Taiwan 
(By email) 
 
 
Dear Chairperson Chan, 
 

I write on behalf of the Asian Video Industry Association (AVIA).    It is our pleasure to provide this 

letter as input, in response to the NCC’s Green Paper on Communications Policy in an Era of 

Convergence. 

AVIA is an international, non-profit, industry association dedicated to the promotion of television 

services via cable, satellite, broadband and wireless video networks across the Asia-Pacific region.  

Member organizations include some 90 Asia-focused companies building and operating digital 

networks, and providing content for TV consumers.  They include operators of cable, satellite, 

mobile, IPTV and OTT services, as well as content providers to the Asian region and the world.  

Members are active in 17 jurisdictions in the Asia-Pacific region, and have broad experience in 

building a dynamic industry to meet the rapidly-growing demands of the region's over 600 million 

households consuming paid video programming.    

Previously known as CASBAA, our Association has had a long and mutually beneficial consultation 

relationship with NCC and other government agencies in Taiwan.  We view this submission as a 

continuation of that dialogue, and we thank NCC for its invitation to make a submission.   

We represent the professionally-curated video industry.   Our members operate platforms that make 

video products available to Taiwan consumers in a myriad of different ways, but in all cases, we 

accept responsibility for the content that is available, and we work with governments to ensure that 

the content in every country is consistent with the prevailing community standards in that country.   

At the same time, our content must compete with a plethora of internet-based services, including 

illegal distributors that do not pay the legitimate cost of the content they distribute, and these have 

undermined the economic basis of content production and distribution in Asia and around the 

world.  We ask governments to recognize this reality, and to move progressively to lighter-touch 

regulation of the professionally-curated video industry, consistent with trends in the digital age.  
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We note with great pleasure that the NCC’s Green Paper acknowledges this reality, and that some of 

the NCC’s proposals and suggestions in fact move in the direction of lighter-touch regulation.   We 

urge the NCC to move forthrightly in a de-regulatory direction – Taiwan’s existing framework of 

video industry regulations, as acknowledged in the Green Paper, are no longer fit for purpose in the 

21st Century, and profound reforms are needed.    Taiwan’s content production and distribution 

industries can only meet the needs of the island’s modern consumers if the shackles of the past are 

removed; the government needs to recognize that the alternative is continued growth of online 

pirate platforms that do not make proper payment to the content production industries nor to the 

government tax authorities, and which offer services riddled with pornography, malware, and fraud. 

NCC’s paper raises a very large number of issues.  Some of those are major issues to the operation of 

the video industry in Taiwan, including for international companies, and we address those below.   

Other issues or questions are beyond the scope of our comments, at least for the time being.  We 

have grouped our comments depending on the businesses that are most affected. 

 

I.  Questions surrounding the operation of linear channel services 

A.  The licensing and supervision system for linear channels 

Taiwan’s legacy regulatory approach to licensing foreign content suppliers is in dire need of reform 

and de-regulation.    As general background, we note that the current requirements and procedures 

for data gathering, monitoring, license review and use of local agents make Taiwan by far the most 

heavily regulated economy in East Asia, apart from the PRC.   Indeed, our members, who operate in 

virtually all the jurisdictions within East Asia, note that in respect of its heavy regulation of channel 

suppliers, Taiwan resembles Communist China far more than it does Japan, Korea, Hong Kong, 

Singapore or other developed markets in Europe and North America.    

This is not an appropriate policy framework for a developed, open, liberal economy.   It means that 

the competitive playing field is far more unequal in Taiwan than in any other economy in East Asia.   

In Taiwan, the major competitors are on one hand traditional pay-TV suppliers and linear channels, 

which are constrained by the burdens of a very heavy regulatory system, and at the other extreme a 

plethora of suppliers of pirated content who face no regulatory burdens at all.   In the middle lie a 

range of legitimate suppliers of online content, including local and international SVOD platforms.    

We note with pleasure that the Green Paper’s sections on “Encouraging Participation and 

Competition in the Communications Market” and “Improving the Communications Environment and 

Trade Order” raise the issues of the current regulatory disparities; the first section recommends 

comprehensive studies to distinguish similarities and differences.   We submit that studies are not 

required to assess some of the competitive barriers -- in the age of internet-based content supply, 

governments are actively seeking less intrusive means of regulating traditional pay-TV suppliers, as 

the identical content is now available through online content services.  We would urge the NCC to do 
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the same, and to move quickly to dismantle some of the excessive regulation related to license 

renewal.   Some of the changes we seek will require legislative changes – we recommend that a 

package of reforms aimed at improving the ease of doing business be proposed separately from 

politically sensitive measures (such as reform of the rules on state/party ownership of media 

platforms) so the business improvements can be effective sooner rather than later.     

The Green Paper raises the licensing process for satellite channels, including all foreign channels 

distributed in Taiwan.   We strongly agree with the paper’s proposal that licensing procedures be 

simplified and that other mechanisms, including public-private partnerships be relied upon to 

achieve valid regulatory goals.     In considering the goals of regulation, NCC should assess the 

cost/benefit ratio in the real world where people watch content online and lean toward reducing the 

burdens of licensing. 

For example, what benefit is achieved by requiring foreign channels to have an agent or permanent 

establishment in Taiwan?    Cannot the relevant tax compliance goals be accomplished through tax 

and finance procedures1 that do not require a local presence (which our members find quite 

burdensome)?    We note that the “gold standard” benchmark for channel licensing is in the UK, 

where channel providers based overseas are required to make sure they are responsive to Ofcom’s 

concerns, without being required to establish a local presence.    (Even lighter-touch systems are 

operated by the USA, Japan, Singapore and Hong Kong, none of which require channels to obtain 

any sort of local license for distribution on cable TV systems.)   

Similarly, our members find the constant requirement for submission of reams of data to the NCC’s 

licensing authorities to pose a very heavy burden – one that is not levied by other comparator 

countries and which is competitively inequitable.     The Green Paper states that at present “the NCC 

still believes that the assessment and licence renewal processes are functional as supervisory 

mechanisms.” With all respect we urge the NCC to re-examine this assumption, particularly in light 

of the heavy burdens imposed and the fact that such “supervisory mechanisms” are not and cannot 

be applied to pirate internet content platforms.  In addition, we would suggest that the NCC consider 

how the burdens differently affect channels within the international channel supply ecosystem – 

large channel suppliers already have offices in Taiwan and staffs there to meet the regulatory 

burdens.    Smaller channels – and specifically new entrants to the Asian channel business – are likely 

to have neither Taiwan offices nor the ability to smoothly meet NCC’s heavy data requirements, and 

so the regulatory burden acts to deter new competition from entering the Taiwan market – unless of 

course it comes through the Internet. 

We would suggest that NCC move to a truly light-touch system for channel suppliers.   Detailed 

reviews should be conducted once only, when a channel is first licensed.    Renewals should then be 

automatic, unless there is cause for NCC to order a detailed review.   This would greatly reduce the 

  

                                                           
1
 We note that Taiwan has already introduced VAT on cross-border e-commerce transactions, in May 2017. 
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data submission burden on channels, and also enable a major reduction in the administrative burden 

on the NCC itself.   At the same time, no local agent or permanent office should be required of a 

channel – after all, NCC and the tax authorities have ample leverage to assure tax compliance 

through, e.g. license suspension or revocation. 

B.    Regulatory Equity Among Local (and Overseas) Content Platforms 

Licensing and “supervisory” burdens should also be reduced on local video supply platforms.   We 

applaud the Green Paper’s clear-eyed recognition that the license restrictions, market caps, and – 

with respect to MOD – the “open platform” regulatory framework need a root-and-branch overhaul.      

The justification for the traditional system of cable regulation is dying, if not completely dead, as it 

can no longer be said that cable has an effective monopoly on video content supply to most Taiwan 

consumers.     

We would suggest that NCC move rapidly toward a system based on the presence of competition in 

the marketplace parallel to the one successfully administered for years by the US FCC – where there 

is effective competition to a cable operator, there is no longer any justification for treating cable 

differently, with heavier regulation, than IPTV or OTT (including fixed internet and mobile internet) 

services.    Market caps, district boundaries, and regulation of cable rates should all be eliminated 

from any area where effective competition prevails.     Like online content services, and satellite 

platform operators, cable and IPTV operators should be free to price their own offerings.   

We recognize that the existing system of cable regulation has deep historical roots in Taiwan, but we 

also see that the world has changed, particularly with regard to media competition.   A simple 

examination of modern viewing habits, as well as the overwhelming predominance of online 

advertising in the ad market, demonstrates that the market is highly competitive (and that online ad-

supported video, despite presenting huge concerns about market concentration and competitive 

dominance, bears the lowest regulatory burden of any part of the content supply industry).   This 

argues conclusively that the time to abandon legacy cable regulations, for most households, is now. 

With respect to MOD, we share the NCC’s concern that the differential regulation approach 

requiring MOD to be an “open platform” has negatively affected operation and profitability of that 

IPTV platform, and its content partners, and we note NCC’s view that to create a more even-handed 

set of policies “the first thing to do is to rationalize and make reasonable amendments to and 

reforms of the provisions on involvement of political parties, government and military in media 

businesses.”    While the details of these rules are highly political and beyond the views our 

international association would wish to express, we would like to offer strong endorsement of the 

goal of eliminating the “open platform” approach, which has been cumbersome and anti-

competitive, hurting both content suppliers and consumers as well as the platform operator.  
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II.   Questions Surrounding Regulation of professionally-curated OTT Services 

A.   Licensing of OTT Video Platforms 

The Green Paper raises the issue of licensing of “related audio-visual media platforms on OTT TV.”   

This is a relatively broad phrase, which could refer to a number of different types of media 

platforms.   We strongly urge the NCC to establish a clear regulatory differentiation between 

professionally-curated OTT platforms and other types of OTT video, including un-curated social 

media and UGC platforms.    Curated OTT is managed by companies which are prepared to be 

responsible partners with governments in devising and implementing self-regulatory approaches; 

social media and UGC – even if they monetize huge amounts of video content – present different 

business models, different corporate philosophies, and different regulatory challenges. 

With respect to OTT video services, we do NOT favor extension of existing licensing practices to OTT 

platforms -- firstly, because the key competitors for OTT platforms are and are likely to remain free 

of any licensing obligations – these are the piracy platforms and the social media/UGC platforms.   

Competitive equity should be preserved by refraining from new licensing obligations for legitimate, 

curated online video platforms.  

In addition, the burdens of licensing will only disproportionately affect the embryonic and innovative 

OTT platforms that have sprung up in Taiwan (and internationally).  Research confirms that 

administrative burdens particularly harm the competitiveness of small companies, which—due to 

their lack of scale —have to commit proportionally more resources to comply with administrative 

burdens than larger rivals.  These “new media” platforms are also the part of the legitimate industry 

that suffers most immediately from ferocious anti-competitive acts by other online players, including 

full-fledged pirates, as any OTT customer is just a few clicks away from access to pirated 

programming.   If they are to survive and compete, NCC must not impose significant new procedural 

and compliance burdens on this sector.    To repeat: our goal is to see the overall administrative 

burden of licensing on existing players in Taiwan’s media sector reduced to a point where fair 

competition can take place.   

B. Self-Regulation for OTT Platforms  

In its Green Paper, NCC raises the key question “as OTT TV’s content is developing constantly as a 

result of internet innovations, what should the governance policy be?”    This is a fundamental 

question for media regulation at this point in time; the online VOD market has been growing rapidly 

and is poised for continued strong growth in Asia with an increasing number of users and 

homegrown services.  Analysts are forecasting online video revenues in Asia Pacific to reach US$35 

billion over the next five years – an increase of 22 percent annually, or about three times the 

average global rate.  A host of Asian video streaming platforms have sprung up in recent years; many 

of the innovative OTT TV services seeking to attract Taiwan consumers are located in Taiwan; others 

may be headquartered overseas.  They tap into the growing consumer desire for on-demand content 
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at a time of increasing household incomes and internet access.   VOD services are expected to count 

360 million paying subscribers across the Asia Pacific by 2021, twice as many as today.   

An important condition for the online VOD industry to realize its potential is an open and conducive 

regulatory environment which allows for continued innovation and participation.  The Green Paper 

acknowledges growing reliance on “the principles of self-regulation and co-regulation” 

internationally, and suggests that several factors argue for reliance on these principles, including: 

 The modes of transmission and business models of OTT services are different from 

traditional media.   Development of regulatory burdens could negatively affect development 

of the communications industries.   

 There is no spectrum scarcity in the internet content ecosystem, and therefore no argument 

for regulation of OTT transmissions as taking up a scarce public resource. 

 The huge and growing quantum of content available to consumers gives them more choice 

and autonomy, turning them from passive “viewers” to active “choosers” of the content 

displayed on their devices. 

 Given the role consumers play in selecting their online content, and the one-to-one nature 

of many internet content transmissions, draconian regulation could affect freedom of 

speech. 

 To the extent that inappropriate and illegal content may be an issue, there is a very serious 

question as to whether central control efforts of internet content by different government 

agencies limited to their own jurisdictions can ever be fully effective; governments should 

strive for regulation aimed at the greatest good, and not to create seamless methods of 

control.  

 

We applaud NCC’s clear-eyed vision of this issue, and we fully agree that legacy regulatory 

approaches designed for traditional linear broadcast services do not suit the specific features of the 

OTT market.  

A major difference is that VOD services allow viewers to “pull” content from a vast library while 

traditional broadcasters “push” out pre-determined content at set broadcasting times. In a “pull” 

model, users have control of the viewing experience and play an active role in deciding what is 

appropriate for viewing. With online VOD, content regulation will only be effective if it adopts a 

multi-stakeholder approach with consumers playing a central role.  

Consumers are aided in this regard by development of new technological approaches that did not 

exist when legacy broadcast regulations were designed, for a “one to many” analog broadcast 

environment.   In recognition of the important new roles being played by consumers, industry has 

invested in empowering them to make informed and safe viewing choices for themselves and their 

families. For example, digital services (both online and walled-garden) have developed innovative 

parental control tools such as PIN passwords for mature content, user profiles for different family 
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members, and a dedicated kids section.  In addition, many services also provide content ratings and 

advisories. This comprehensive suite of tools has proven to be an effective policy solution. In a 

survey of online VOD users, 82% of Indian consumers and 69% of Taiwanese consumers agreed that 

these tools are useful in helping them choose appropriate content.   

In this environment, we believe that NCC’s efforts should focus on educating consumers and 

encouraging industry to further develop online safety tools, instead of attempting to apply 

traditional “central control” forms of content regulation to online services.   NCC should seek to 

implement a cooperative approach to content regulation for OTT TV services that should also be 

extended to “walled garden” digital services.   Such an approach recognizes and leverages the fact 

that reputable, professional media companies have every interest in living within the social mores of 

the markets where they operate, in order to attract viewers, and that they take a responsible 

approach to content curation.    (Such an approach, admittedly, can never be 100% effective, as 

pirate platforms (for one) will pay no attention to any government rule.  Working with ISPs to block 

consumer access to such platforms is the only solution, and even that is not 100% effective.)   But 

NCC can use self-regulation by the media industry to achieve needed approaches to content 

standards in the overwhelming majority of content consumed in Taiwan.    

Industry has begun to develop self-regulatory approaches in Asian markets which we believe should 

form the base of Taiwan policy approaches.    A self-regulatory SVOD Industry Content Code 

(“Code”) has already been agreed for ASEAN countries.    This idea was first discussed in September 

2017 at the ASEAN Telecom Regulators Council (ATRC) dialogue, held in Bangkok. In June 2018, 

leading VOD services across ASEAN, including Astro, dimsum, Fox+, HOOQ, iflix, Netflix, tonton, TVB 

and the Walt Disney Company (Southeast Asia), announced the creation of the Code to safeguard 

consumer interests. It has continued to gain traction with the recent inclusion of Thai homegrown 

service, DOONEE, as the tenth overall signatory and there is strong interest from other potential 

signatories. The Asia Video Industry Association supports this initiative and had organized an OTT 

Policy Best Practices Roundtable in Taipei in August 2018 which introduced the Code to Taiwanese 

stakeholders. 

The Code sets out principles to ensure that content offered on these participating platforms is 

authentic, free from hate speech, hate crimes, pornography, and other forms of inappropriate 

content. Member companies also pledge their best efforts to provide consumer control features or 

other measures to ensure that content delivered is age-appropriate for relevant family members of 

the users in ASEAN. Furthermore, the companies will conduct advertising/marketing in line with 

local policies, practices and regulations, and commit to maintaining an open channel of 

communication with governments.  

Reliance on such guidelines can allow NCC to achieve its goal of protecting consumers from 

inappropriate content and also promote collaboration between industry and government towards 

addressing common challenges.  We encourage NCC to promote self-regulation as it will be a win-

win outcome for both industry and the Taiwan authorities. 
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III.  Taiwan Content Production Issues 

NCC’s Green Paper describes at some length the problems relevant to maintaining a vibrant content 

industry in Taiwan’s unique cultural and geographical situation.    We would like to comment on two 

aspects of the discussion: 

A.   Support for Development of Taiwan Content 

The paper describes interlocking regulatory approaches to content production subsidies, public 

broadcasting/public media, “must carry” rules and the role of the terrestrial broadcasters in 

supporting Taiwan content development.   This is a complex area and we would not venture an 

opinion on whether the Taiwan government should increase public subsidies for production of 

quality local content.   However, if it is decided to implement larger subsidies, we strongly urge that 

they be focused on local production by any and all participants in the industry, including 

international content suppliers.   Major media companies (both “new media” and “traditional 

media”) already invest heavily in production of content for Taiwan; they can bring global 

connections and acknowledged expertise to the Taiwan content production industry.   Any content 

production incentives should be open to all industry participants. 

B.   Local Content Quotas 

We do not wish to comment on local content quotas for terrestrial broadcasters, who benefit from 

public spectrum allocations and other incentives.   However, we strongly oppose content quotas for 

video industry participants (cable, IPTV, satellite, and OTT) who do not use public spectrum and 

operate in a highly competitive environment.    

With respect to traditional linear channels Taiwan benefits from Asian regional content flows.   Many 

(most?) of the channels available on Taiwan pay-TV networks are regional feeds, which supply a 

number of different Asian markets.  Local content quotas would be difficult or impossible for 

international channels to implement, and could tip the economics of operating in Taiwan to the 

point where some channels leave the market.  As with other regulatory burdens described above, 

local content quotas would, again, pose particularly heavy burdens for smaller international 

channels and potential new entrants.      

In the on-demand world, content quotas will be ineffective, as consumers choose exactly what 

content they wish to watch.  As it is a “pull” model, content on a VOD service will only be watched if 

it is compelling and what consumers desire.  Therefore, achieving high quality local content must be 

prioritized over inducing inclusion of a set quantity in VOD libraries. 

In fact, quotas may actually be harmful to the local content market. Competition for distribution on 

on-demand services creates incentives for video producers to create high-quality content that 

consumers want to watch. Content quotas distort this competition by creating artificial demand. In a 

quota system, a minimum amount of content has to be licensed by VOD services every year.     Of 

course, every operator has a limited budget and if forced to acquire a fixed quantity of local content, 

there will be considerations on how to meet the target at lowest possible cost.   This will reduce the   
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budget for, and discourage production of high-quality audiovisual programing and will limit the 

ability of VOD operators to be selective in terms of price and quality. Content quotas will drive the 

creation of inexpensive, low-quality content to help VOD platforms inexpensively meet the quota 

requirement. This undermines the intent to further develop the local content industry and promote 

Taiwan culture around the world.  

In sum, we believe Taiwan’s government authorities should focus on fostering partnerships, 

developing capacity and incentivizing high quality local content production, and create a “virtuous 

circle” of content production stimulating audience development.   

IV.   Anti-piracy Policy and Enforcement in Taiwan 

The Green Paper devotes relatively little attention to the problem that is the greatest menace to 

present success and future development of the content distribution as well as content creation 

industries in Taiwan – the unobstructed availability of huge quantities of pirated video programming 

to Taiwan consumers.    The impacts of this gigantic “hole” in the video value chain are felt by 

legitimate players in every sub-sector of the industry but – as stated above -- the innovative and 

newly-developing OTT industry, whose consumers are just a few clicks away from piracy platforms 

that easily substitute for legitimate ones is the most exposed.  

Consumer research commissioned in September of this year by AVIA’s Coalition Against Piracy (CAP), 
and undertaken by premier consumer research company YouGov, found that one in three Taiwan 
consumers (34%) use illicit streaming devices ( ISDs) to access pirated TV channels and VOD content 
and 16% of these users have already cancelled their subscription to legal services. With one third of 
Taiwanese consumers using ISDs to access pirated content it would seem apparent that piracy has 
entered the consumer mainstream. More needs to be done to address this serious concern and 
allow the Taiwan audio-visual industry to fairly and equitably distribute and monetize legal content. 
According to London-based Digital TV Research2, online TV and movie piracy will cost the global 
industry an estimated US$31.8 billion in revenue this year, reaching US$51.6 billion by 2022. The 
economic cost could also lead to social ramifications as the creative content industry 
correspondingly takes a hit. With rampant piracy, there would likely be less incentive for the 
Taiwanese and international content industry to grow and create. 

If NCC wishes to improve the contribution of the audio-visual communications industry to Taiwan’s 
development, one of the most effective actions that can be taken would be to obstruct and deter 
the easy access by pirate platforms – many located overseas – to consumers.   Then, the NT dollars 
spent by Taiwan people would flow to support quality content creation, expansion and growth of 
digital transmission networks, and government policy programs (through tax revenues, which are 
not paid by pirate enterprises).   

The commercial damage that such content theft does to the creative industries is without dispute.  
 
  

                                                           
2
 https://www.digitaltveurope.com/2017/10/30/piracy-to-cost-tv-and-film-industry-us52bn-by-2022/  

https://www.digitaltveurope.com/2017/10/30/piracy-to-cost-tv-and-film-industry-us52bn-by-2022/
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However, the damage done to consumers themselves, because of the nexus between content piracy 
and malware, is only beginning to be recognized. The more mainstream the piracy ecosystem 
becomes (and the YouGov research suggests piracy is fast becoming mainstream) the greater the 
risks of malware proliferation. Unfortunately many consumers are “blinkered” by their appetite for 
free or cheap subscription rates for stolen content, and they do not perceive the real risks of 
malicious malware infection including particularly pernicious malware such as spyware and 
ransomware.  
 
A good first step is NCC’s initial examination of using its “type approval” process to ensure that set-

top-boxes sold in Taiwan are not blatant illicit streaming devices. An immediate enhancement would 

be for the NCC to publish a “white list” of TV box importers approved under the Telecommunications 

Act Article 49(3) type approval process, as well as the currently available “blacklist” of importers 

found to be in violation by submitting false affidavits that the device is not preloaded with apps that 

violated IP rights. Such a “white list” would enable industry to undertake our own market research 

and report TV box importers who are in violation of the type approval process.      

We also urge the NCC to examine the other authorities available to it under existing law, and see 

whether illegal activities related to piracy can be further obstructed.   (One example:  satellite TV 

channels available on illicit streaming devices (ISDs) in Taiwan are certainly not licensed under 

Taiwan’s existing laws.)     

Online piracy is organized crime, pure and simple, with crime syndicates making substantial illicit 

revenues from the provision of illegally re-transmitted TV channels and video-on-demand content 

and the sale of ISDs.  As such, enhanced legislative change and increased focus on enforcement will 

also be necessary to deal with the piracy problem, although we recognize that some of these 

activities do not fall within the direct purview of the NCC.   However, as NCC is setting itself the goal 

of working with the industry to face the challenges of convergence and transformation, we urge that 

NCC should be an advocate for the communications industry vis-à-vis other parts of the government, 

and to seek legislative changes that would permit suppressing piracy networks, so that the 

legitimate, rule-respecting, tax-paying communications sectors can make their due contribution to 

Taiwan’s development goals.  
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In closing, Chairperson Chan, please allow me to thank NCC for the thought and effort that have 

clearly gone into producing the Green Paper.   It raises some very cogent and important issues for 

the future of the communication and creative industries.   AVIA is pleased to offer you these views 

on behalf of the professionally curated video industry.   If NCC requires any further information, or 

wishes to pursue a dialogue on any of these points, please do let me know. 

 

 

With best regards, 

 

Sincerely yours, 

 
John Medeiros 

Chief Policy Officer 

Asia Video Industry Association 

 

 

 

 

 

 

 
About AVIA  
The Asia Video Industry Association (AVIA) is the trade association for the video industry and 
ecosystem in Asia Pacific. It serves to make the video industry stronger and healthier through 
promoting the common interests of its members. AVIA is the interlocutor for the industry with 
governments across the region, leads the fight against video piracy and provides insight into the 
video industry through reports and conferences aimed to support a vibrant video industry. AVIA 
evolved from Casbaa in 2018.   


