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“Most people overestimate what
they can do in one year and
underestimate what they can do in
ten years.”

Bill Gates
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5 Years of OTT
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5 Years of OTT
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1GB Data - PHP26 Cost of data dropped 65% 1GB Data - PHP9

7.44 mbps Avg Speed tripled 22.5 mbps




THE PHILIPPINES }

ESSENTIALHEADLUNES FOR DIGITAL ADOPTION AND GROWTH

CHANGES TO DATA SOURCES MEAN VALUES ARE N OT COMPARABLE WITH PREVIOUS REPORTS THE PHILIPPINES
TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS”

110.3 152.4 73.91 89.00

MILLION MILLION MILLION MILLION

5 year change
+26.81 Million

ANNUAL CHANGE: ANNUAL CHANGE: ANNUAL CHANGE: ANNUAL CHANGE:
+1.3% -8.9% +6.1% +21.9%
+1.5 MILLION -15 MILLION +4.2 MILLION +16 MILLION

SOURCES: THE UN, LOCAL GOVERNMENT BODIES; GSMA INTELLIGENCE ITU, GWI; EUROSTAT, CNINIC; AP, OCDH SOCIAL MEDIA PLATFORMS” SELF-SERVICE ADVERTISING TOOISAND EAmiNGS W@ .
REPORTS, MEDIASCOPE CAFEBAZAAR. @ COMPARABILITY ADVISORY: SOURCE CHANGES INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, are, HOOtS“lte*
SO FIGURES ARE NOT COMPARABLE WITH PREVIOUS REPORTS. *NOTE: SOCIAL MEDIA USER NUMBERS MAY NOT REPRESENT UNIGLE INDIVIDUALS, AND MAY EXCEED INTERNET USER NUMBERS social



INTERNET CONNECTION SPEEDS: OVERVIEW >

AVERAGE DOWNLOAD SPEEDS FOR MOBILE AND FIXED INTERNET CONNECTIONS, WITH YEAR-ON-YEAR COMPARISONS

THE PHILIPPINES

AVERAGE DOWNLOAD YEAR-ON-YEAR CHANGE IN AVERAGE DOWNLOAD YEAR-ON-YEAR CHANGE IN
SPEED OF MOBILE AVERAGE SPEED OF MOBILE SPEED OF FIXED AVERAGE SPEED OF FIXED
INTERNET CONNECTIONS INTERNET CONNECTIONS INTERNET CONNECTIONS INTERNET CONNECTIONS

22.50 +34.2% 31.44 +23.1%

MBPS MBPS

we

SOURCE: OOKLA {JAN 2021). RGURES REPRESENT AVERAGE DOWNILOAD SPEEDS §IN MEGABITS PER SECOND] IN DECEMBER 2020, WITH COMPARISONS TO AVERAGE DOWNLOAD SPEEDS IN H t .t >

DECEMBER 2019 ' are, ootlsuite
social



OVERVIEW: CONSUMER GOODS ECOMMERCE >

SIZE AND GROWTH OF THE B2C CONSUMER GOODS * ECOMMERCE MARKET (IN U.S. DOLLARS)

THE PHILIPPINES

NUMBER OF PEOPLE TOTAL VALUE OF THE ANNUAL GROWTH IN THE TOTAL ONLINE CONSUMER GOODS
PURCHASING CONSUMER CONSUMER GOODS VALUE OF THE CONSUMER PURCHASES: AVERAGE
GOODS VIA THE INTERNET* ECOMMERCE MARKET GOODS ECOMMERCE MARKET ANNUAL SPEND PER USER

@

38.88 $3.55 +42.5% SO1

MILLION BILLION

SOURCE: STAT
SEESTATSTAC
PRODUCTS, FURN

are o ‘ ® Hootsuite’
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Get the country’s
No.1mobile wallet!

4 Nba league pass

PayTV

Cignal Prepaid Load 300 Popular!

Electronic Pin 300 for Cignal prepaid kit. 10HD Channel
Buy Load & 72 SD Channel. Valid for 30 days....

™ e
e =3

GPinoy99 (GPinoy Box only) Popular!

45 TV PROGRAMS + 14 RADIO STATIONS valid for
30 Days
MONTHLY PASS 3 GAME CHOICE

& Lazoda ase pxcrusve & Lozada ase xcuuve

NBA League Pass - 1 month o] G Yo | @ o

1-month NBA League Pass access valid for 90 days. {2 NBA League Pass EED NBA League Pass
(Monthly Pass) (3-Game Choice)

Pass P85

rogaterea |
v

NBA Choice Pass - 3 games
3 game NBA Choice Pass access valid for 90 days.

Gagaoolala 3-Day VIP Subscripti... New!

Get a 15% off (originally PHP 59) on your GagaOOLala's
subscription only on Geash and access thousands o...

2020 NBA

[i\AMP.ONS
23

Panini 2020 LA Lakers Scottie Pippen 2019-20
NBA Championship B.. Panini Prizm #10 (NBA..

P1,499 P150

Gagaoolala 7-Day VIP Subscription New!

Get a 15% off (originally PHP 129) on your GagaOOLala's
subscription only on Geash and access thousands o...

Gagaoolala 14-Day VIP Subscript... New!
Get a 15% off (originally PHP 189) on your GagaOOLala's

NEXT

© Brightcove Inc. All Rights Reserved. Confidential.
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Growth in OTT TV consumption

' TOP REGIONAL ONLINE VIDEO PLATFORMS (AVERAGE WEEKLY MINUTES)

4500 +115%
’ ~»

4,000
3,500
3,000

2,500

+274%
~

2,000
1,500

1,000

Average Weekly Minutes Consumed (mil.)

+118%
~ +>500%
-
=
Netflix Viu iflix iQiyi
Pre-COVID-19  wMajor Disruption

500

The "Major Disruption’ phase represents periods of total or partial lockdown in each market.
Source: AMPD Research

Note: Analysis depicts aggregated data from Indonesia, the Philippines, Singapore & Thailand.

MPA's analysis indicates that the four
markets had a combined

7 million paying online video or OTT
customers.
$US$350 million in annual consumer
spend.

Apr 2020

© Brightcove Inc. All Rights Reserved. Confidential.
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MINDSHARE ‘

\

Abhishek Gupta

Mindshare Philippines
Managing Director

Events in 2020 have disrupted the Philippines media landscape significantly and accelerated the shift
to digital consumption by two to three years. As consumers access more video content on demand
through OTT apps, video streaming platforms are offering smarter, addressable, and targeted solutions
to marketers. By creating customized audience segments based on an advertiser’s business objective
and overlaying rich first-party data sets, OTT platforms have been able to ensure brand-focused
campaigns can be more effective.

SPOTX



Fundamentally
OTT TV has a
product market fit
in The Philippines
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So..
What is Next?
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Time to Capture Opportunity

Time to maximise your reach and saleable experiences

Apps

Targeted services with niche
offerings can reach Tech break-
even* with as few as
10,000 MAU

*not including content costs

Live/Linear

A sizeable audience wants to watch
linear streams supported by Ads.

Yes, TV migrating to TV online -
especially on device lead platforms
E.g Samsung Smart TV Plus

Events

As sports content rights right size
globally access to rights will present
opportunities for the agile.

Post pandemic Arts organisations will
seek to maximise hybrid experiences

© Brightcove Inc. All Rights Reserved. Confidential.
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MONETISATION
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COUPONS SPONSORED VIDEO ~ PRODUCT PLACEMENT CONTENT TO COMMERCE AFFILIATE FEES

RAILS WITH INTERACTIVITY

BRANDED CONTENT AND ACCESS ALIGNED CONTENT OWNER CREATORS



Korean Dramas

Fresh Releases  Viu Original Korean Variety Lifestyle
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Even large screen devices in Philippines are starting to be connected to the internet

os @tV android ¥4  Roku

:\:,} web androidty amazoniie \ smTR"gTTv @ LG

© Brightcove Inc. All Rights Reserved. Confidential.
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MONGOLTV

The network offers free-to-air programming that
includes both localized, company-produced content
and licensed international content from the United
States, Korea, Turkey, and the United Kingdom. lare
huge draws for the network.

“ being able to give these
consumers on-demand,
customized video in the form of
an easily accessible OTT product
was the ideal solution.”

Bat-Erdene Gankhuyag
Co-founder of ORI

THE RESULTS FOR MONGOLTV

» Mongolia’s First-Ever OTT Service
» 5K Subscribers in Just Five Months

» Small team servicing users across multiple
markets

» Live Channels



A BRIGHTCOVE VIDEO STORY

REVRY

As the first global streaming network for the LGBTQ

THE RESULTS FOR REVRY
community, Revry has created a bold platform that’s able
to showcase multiple viewpoints and stories as it informs . . .
and inspires the worldwide LGBTQ community. FQdIcKiAkiotdntioliieibyiBlgicevelEeacon
iy 8 “A lot of technology » Over 1,000 hours of movies, shows, news,
) . ) music and podcasts
providers can’t make the
promises and » In over 130 countries, 250 million homes
| commitments that and devices
L'"""j Tﬁfﬁf RoAST !&'ﬁ Brlghtcove”V|deo » 4 live TV channels plus Revry Now 24/7
T | can make.

news network

Damian Pelliccione
CEO and co-founder of Revry
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(4] CREATING NEW ASSETS WITH LIVE

LIVE EXPERIENCES THAT YOU corneSiccn = 1041
CAN TRUST TO SCALE TO MEET € Event Title
DEMAND 3

AND GENERATE REVENUE

RELIABLE, HIGH-QUALITY LIVE A
STREAMS THAT SCALE TO SUPPORT
MILLIONS OF CONCURRENT

Thu, Dec 12, 9:30 PM

VIEWERS WITH TARGETED "~
ADVERTISING. ‘ Lo

SUPPORT FOR BOTH 24/7/365 LIVE
CHANNELS,
AND LIVE EVENTS.
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ONE CHAMPIONSHIP
SINGAPORE AND SEA

LAUNCHED A CURATED ‘SIMULIVFE’
CHANNEL USING BRIGHTCOVE CLOUD
PLAYOUT

INCREASING VIEWERSHIP - CREATING
A DESTINATION TO TUNE IN ALL DAY,
EVERY DAY.

Editor's Picks
p gz ‘
v/, 2 >

S WO T

Rade Opacic vs. Bruno Shinya Aoki vs. James
Susano | ONE Nakashima | ONE
Championship Full Fight Championship Full Fight

BEST OF 2020

« & [1

ios Android Web



Live Events
Drive
Engagement




= oewore INStyle Q  Your Account THESTRAITS TIMES

PAID CONTENT FROM MAYBELLINE® COURTS ga RAND
NSIDER

Pick Your Path To Perfect Skin S— ‘
NOW WHAT

FIND
SOMEWHERE
TO COOL DOWN

0000

[___MEDIUM | i D im—

'w York can handle the toughest of ski: ncerns. Just pick your

follow your path to awless complexion.
you'll be looking refreshed in no time.

VOGLE S ———— e

Eo~ 5o [

Harvey Nichols Celebrates
Italian Fashion In True
Style

COMMERCE
oOTT TV
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TO RECAP - PATHWAY TO GROWTH

THE MARKET IS FIND VALUE FOR BE OPEN TO
MADE YOUR OPPORTUNITY
ADVERTISERS

BE CREATIVE AND EVENTS SUCH AS
BUILD ASSETS TO WITH SPONSORSHIP, PREMIERS, SPORTS,

ENGAGE YOUR PROMOTION, ARTS AND BRAND

VIEWERS PARTNERSHIP & EVENTS CREATE

BRAND NEW ASSETS VARIETY

1 #
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THANK
YOU

© Brightcove Inc. All Rights Reserved. Confidential.




